


ARTFORD BUSI Nt NS JOURNAL 


MAY 16, 2016 


Volume 24, Number 24 


$3.00 





GREATER HARTFORD'S BUSINESS NEWS 


PHOTO | PABLO ROBLES 


Department of Revenue Services Commissioner Kevin Sullivan is trying 
to figure out ways to collect sales taxes from online retailers and other 
businesses that don’t have a physical presence in the state, but sell to 
Connecticut customers. 
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CT pushes to collect taxes from remote companies 


By Matt Pilon 
mpilon@HartfordBusiness.com 
onnecticut’s tax commissioner and other officials want to write 
the next chapter in an ongoing push to collect tax revenue from 
online companies and others located outside the state. 
Several years after the state got online retail giant Amazon.com 


As a ‘back-office’ venue, 
Hartford ranks high 


to begin collecting and remitting millions of dollars a year in sales 
tax to Connecticut’s coffers, Department of Revenue Services Com- 
missioner Kevin Sullivan is eyeing a new target: Airbnb, an online 
marketplace that collects a fee for allowing property owners to list 
and rent lodging to travelers. 


Continued on page 12 
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EXECUTIVE PRO 
Bankers’ Banker 


Craig Howie, president and CEO of Bankers’ Bank 
Northeast in Glastonbury, experienced a near fatal 
bike accident in 1984. Find out how it changed his 
outlook. PG. 5 





Legislative Wrap-up 


HBJ recaps six bills passed by the House and 
Senate this legislative session that will impact a 
wide range of industries. PG. 13 





By Gregory Seay 


gseay@HartfordBusiness.com 


artford’s geography and its pool of 
highly educated, skilled talent have long 


made it a desirable locale for corporate 
headquarters and other front-office presences. 
But Hartford also presents a compelling, 
money-saving case for companies to install 
or relocate their “back-office” operations to 
the city and state, according to a new report 
by Princeton, N.J., corporate-location advisor 


The Boyd Co. Back-office usually describes 
the non-revenue-generating administrative, 
data-processing, and other operational- and 
customer-support systems and services on 
which companies rely. 

Relatively low office rents and other corpo- 
rate operating overhead offered in Hartford and 
its “ring” towns make the region an attractive 
option for back-office operations compared to 
Boston, New York City and other major North 


Continued on page 14 
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COX 


USINESS 





WE DO BUSINESS. 
PERSONALLY. 


We work with you to provide the right 
technology for your business. Choose from 
several voice solutions that scale as your 
business grows. 


It’s all backed by our responsive, 
24/7 business-class customer support. 


Cox Business 
VoiceManager™ Essential 


INCLUDES UNLIMITED NATIONWIDE $ /mo 
LONG DISTANCE CALLING 


for 12 months with a 2 or 3-year agreement 





CALL (800) 367-1762 OR VISIT COXBUSINESS.COM TO SWITCH TODAY 


*Offer ends 9/4/16. Available to new commercial subscribers (excluding government agencies and schools) of Cox Business VoiceManager Essential with unlimited nationwide long distance. Monthly service fees increase to $45 in month 13. Prices based 
ona 2 or 3-year service term. Early termination fees may apply. Up to 9 additional Cox Business VoiceManager Essential lines with unlimited nationwide long distance may be added for $35 per line per month for 12 months and then would increase to $45 
in month 13. Prices exclude equipment, installation, taxes, and fees, unless indicated. Phone modem provided by Cox, requires electricity, and has battery backup. Access to E911 may not be available during extended power outage or if modem is moved 
or inoperable. Next-day installations are subject to availability; eligibility restrictions may apply and may require expedite fees. Discounts are not valid in combination with or in addition to other promotions and cannot be applied to any other Cox account. 
Services not available in all areas. Other restrictions apply. © 2016 Cox Communications, Inc. All rights reserved. 
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CT weighs tougher building codes 
to combat climate change 


By John Stearns 


jstearns@HartfordBusiness.com 


wait-and-see approach to Gov. Dan- 
nel P. Malloy’s recent executive order 
directing state agencies to strengthen build- 
ing codes in response to climate change. 
Homebuilders aren't opposed to stron- 
ger codes where necessary, particularly in 
wind-prone areas along the coast, but want 
decisions based on sound research and cost- 
benefit analyses. Most importantly, they don’t 
want regulations that price customers out of 
the market, said Bob Hanbury, a longtime 
builder and co-owner of Newington-based 
House of Hanbury Builders Inc., which 
does residential remodeling and additions. 
Hanbury is active in the industry, including 
serving on committees for the International 
Existing Building Code and on the board of 
the Home Builders & Remodelers Associa- 
tion of Connecticut Inc. 
“The motives are good, we just want to 
make sure the outcomes are as good as the 
motives,” Hanbury said. 


T he homebuilding industry is taking a 


Executive order 

In April, Malloy issued an executive order 
instructing the Department of Administrative 
Services, Department of Energy and Environ- 
mental Protection (DEEP) and the Insurance 
Department to work with the Office of the 
State Building Inspector to ensure that the 
next revision to the State Building Code con- 
tains standards that increase the resiliency 
of new and renovated homes and buildings. 

Malloy hasn’t proposed anything specific, 
but said measures to consider include sealing 
seams in roof decks to guard against water 
infiltration if shingles blow off; stronger tie- 
downs of roofs to building structures; and 
impact-resistant glass in high-wind areas. 

Many measures to make buildings more 

resilient are relatively inexpensive, he said. He 
also cited research that every $1 spent on resil- 
iency measures can save $4 in insurance claims. 

The Insurance Institute for Business & 
Home Safety (IBHS) backed Malloy’s recom- 
mendations. The institute released a report 
last year on the progress of 18 hurricane- 
prone coastal states along the Gulf of Mexico 
and the Atlantic Coast in strengthening their 
residential building-code systems. 
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Bob Hanbury, co-owner of House of Hanbury Builders Inc., seen here at a project his company is doing to expand 
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a veterinary clinic in Farmington, says Connecticut builders already 
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have a strong record of compliance with building codes, from design to construction to inspection. He supports stronger building codes that make sense for the area they’re applied. 


Connecticut scored 88 out of a possible 
100, ranking it fifth best among the 18 states, 
up from ascore of 81 in 2012. 

Top-rated states have strong statewide 
residential building codes and regulatory 
processes for building officials, homebuilders 
and residential construction contractors, IBHS 
said. It evaluated 47 key data points to assess 
the effectiveness of states’ residential-building- 
code programs, including code adoption and 
enforcement; building official training and 
certification; and licensing requirements for 
construction trades that implement building 


code provisions, IBHS added. 

IBHS cited a study conducted by Texas 
A&M University on hurricane-related build- 
ing requirements in Texas that found the ben- 
efits of adopting the code provisions exceed- 
ed the costs by a factor of 4.5 to 7. 

Timothy Reinhold, senior vice president, 
research and chief engineer at IBHS, cited a 
study done at the organization’s South Caro- 
lina research center that tested a duplex in a 
hurricane simulation. One side of the duplex 
had its roof deck sealed, at a cost of about $500, 
the other didn’t. The differences in estimated 


losses between the two sides were about 
$10,000, he said, or 20 times the cost of sealing. 
Hanbury would like to see homeowners get 
a reduction on insurance premiums for build- 
ing to higher standards that will save insurers 
in disasters. Reinhold said some insurers offer 
incentives, but it differs from state to state. 
Builders want standards that make sense 
and don’t price customers out of the market, 
Hanbury said. 
“Will people be able to buy an affordable 


Continued >) 





www.HartfordBusiness.com 





< 
C 
KELSER 


uel alave)coleh’a stele 7-14°, 


www.kelsercorp.com 


111 Roberts St, Suite D 
East Hartford, CT 06108 
rs Tol Om oy [ ©4710) 0) 


May 16,2016 © Hartrorp Business JouRNAL 3 


>) Building Codes 


home in Connecticut if we overbuild on a 
regular basis compared to our neighbors?” 
he asked. “Is it worth the extra expense? 
That should be an individual decision, not a 
mandate,” unless a home is in a target zone 
for severe weather. 

Some of the governor’s ideas wouldn't 
necessarily make sense on a statewide 
basis, he said. 

“But if we target it to the real high-wind 
zones ... I’m willing to listen to that — that’s 
smart,” Hanbury said. 

Reinhold said there are ways to make 
buildings more resilient at different 
price points. 

“We've had Habitat (for Humanity) homes 
built to higher standards,” he said. “But again, 
we tend to base it on the risk, so that in Con- 
necticut, we would be looking at the coastal 
areas. When you get inland, the risk does 
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drop. You're probably more at risk of trees 
falling on you, which is a different risk.” 

Added Reinhold, “You don’t want to 
make things so expensive that people can’t 
afford to live.” 


Severe weather threats 

Jessie Stratton, director of policy for 
DEEP, said talks among state agencies would 
lead to acode that is more appropriate for the 
changing climate. 

It’s not just coastal areas that are prone to 
trouble, it’s also inland riverine areas subject 
to flooding, she said. 

DEEP is concerned about rising sea levels 
and more intense storms, particularly stron- 
ger nor’easters, she said. 

Hurricane Sandy destroyed homes along 
the coast in 2012 and left behind $500 mil- 
lion in private insurance claims in the state, 
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according to the Insurance Information 
Institute. 

“We may or may not get hurricanes, 
but we clearly are getting more and more 
nor’easters,” Stratton said. “When you have 
prolonged rain events that often accompa- 
ny anoreaster, you're going through mul- 
tiple tide cycles and so you have whatever 
impact there is from rising sea level com- 
bined with the water and then any kind of 
wind-driven storm surge.” 

Connecticut has more insured property 
value along its coast than any other state but 
Florida, she said. 

“It’s a significant issue in terms of main- 
taining the values of those properties and try- 
ing to ensure both the safety of people behind 
those properties, but also the property has a 
better chance of being resilient to increased 
storms,” Stratton said. a 





“We've been doing 
business with Simsbury 


-_ 
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They have been great 
partners supporting 
our growth.” 


Bill Garrity 





ASPHALT RECLAIMING INC. 
BLOOMFIELD, CT 


For almost 30 years, Garrity Asphalt Reclaiming has been investing in machinery and 
technology to help improve local roads and interstate highways throughout the Northeast. 
Simsbury Bank has consistently supported Garrity, providing short term working capital and 
long term equipment fAnancing, as well as state of the art cash management tools. 


That’s the way banking should be. 


SimsburyBank.com 


860.651.2057 


LENDER 


4 Hartrorp Business JourNAL ® May 16, 2016 





Simsbury Bank. 


Bank this way. 
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President and CEO, Bankers’ 
Bank Northeast, Glastonbury 


Highest education: MBA in 
finance, Drexel University. 


Executive insights: 


“There is no replacement for 
good service and | think if you 
provide good service, it will 
always be repaid to you.” 





Craig Howie is trying to add insurance and technology-related 
ventures to Bankers’ Bank’s menu of services to local lenders. 


Survivor Howie serves 
as banker's banker 


By John Stearns 


jstearns@HartfordBusiness.com 


remembers waking to a man telling 
him, “Don’t worry, I was a medic in 
the Army.” 

“Tm like, ‘Oh, God, then I started to get 
worried,’ Howie said, recounting the day in 
1984 he was struck by acar while jogging and 
launched about 30 feet onto the medic’s lawn. 
The man told Howie not to look at his leg. 

“So of course, what’s the first thing 
youre going to do?” Howie said. “You're 
going to look at your leg — and I see two 
bones sticking out.” He passed out again. 

Howie, president and CEO of Bankers’ 
Bank Northeast (BBN) in Glastonbury 
since 2013, was about to graduate from 
college. At 6-5, he played Division III bas- 
ketball for Susquehanna University in 
central Pennsylvania and was running 
to keep in post- 
season shape. 

With the vehi- 
cle coming from 
behind, Howie could 
sense the driver los- 
ing control on the 
wet pavement and 
pushed away from the car as he was hit, 
snapping off its side mirror. The driver, who 
stopped to check on him before leaving and 
before Howie faded out, was someone he 
recognized from college and whom Howie 
identified for police. 

Howie spent six months in a cast and 
gained a new perspective, mellowing a 
bit and realizing how close he came to a 
tragic ending. 

After the accident, Howie, who had 
planned to go to Virginia Tech for graduate 
school, opted to get his MBA closer to his 
Philadelphia home, at Drexel University. 

He started his career as a mortgage 
banker at then-GMAC Mortgage, went 
to the former Chemical Bank and most 
recently spent 22 years in several roles at 
Federal Home Loan Bank of Pittsburgh, 
which provides funding for affordable 
housing and community development to 
member financial institutions, including 
about 300 community banks. 

“That was really kind of, for me, the 
more appealing customer base ... because 
you felt like you were impacting their busi- 
ness,” Howie said, calling community banks 
an American ideal and economic engine. 

BBN is acorrespondent bank, or bank 
for bankers, providing services a retail 
bank needs to serve its public. Its services 


q ying near the road, Craig Howie 


www.HartfordBusiness.com 


Check out a video clip of 
Craig Howie’s interview at 
hartfordbusiness.com. 


for roughly 175 member banks and some 
credit unions in New England and New 
York include check processing, coin and 
currency services, processing wire trans- 
fers and more. 

“We aggregate and intermediate,” 
Howie said. 

BBN intermediates between the commu- 
nity bank and other banks. It also aggregates 
the transactions of its community banks to 
get more favorable pricing than individual 
banks could get alone, he said. 

Bankers’ Bank, founded in 1998 to pro- 
vide correspondent services, is forming a 
holding company to branch into additional 
businesses, including insurance and technol- 
ogy-related ventures, to diversify its revenues 
and provide more services for members. 

“It’s kind of a new venture for us and 
that’s ... where we see the growth of our 
business,” but also have a greater impact 
on clients, “which, to me, being like a 
cooperative, is 
more important,” 
Howie said. 

Technologies it’s 
developing would 
allow BBN cus- 
tomers to buy and 
sell loans; another 
would aim to save clients money in docu- 
ment storage. The new ventures could 
expand the 30-member staff about 25 per- 
cent within a couple years. 

Howie's not afraid to try new things, said 
Rheo Brouillard, president and CEO of Wil- 
limantic-based Savings Institute Bank and 
Trust Co. and chairman of BBN’s board. 

“He's got some good ideas; his experience, 
I think, gives him a leg up on trying to do 
what Bankers’ Bank does,” Brouillard said. 

Brouillard cites Howie's professional, 
calm demeanor. 

“He’s just the kind of guy I think people 
are comfortable around, he doesn’t try to 
impress anybody,” Brouillard said. 

Howie came to Connecticut for the 
opportunity to lead a bank and stay in 
community banking. He values honesty. 

“IT can live with yes, I can live with no, 
but I can’t live with maybe, so be honest 
with people,” he said. 

Howie, 54, and his wife, Dottie, have a 
son, 22, who stands 6-10 and is ajunior at 
Virginia Tech, and two daughters, 25 and 
27, schoolteachers in Charlotte, N.C. 

The couple enjoy exploring Connecti- 
cut, including by bike via rails-to-trails. 

An interesting discovery? “The farms 
in Connecticut” and their varied crops, he 
said. “You'd never think of it.” a 


DESIGN BUILDERS e GENERAL CONTRACTORS e CONSTRUCTION MANAGERS 


SPOTLIGHT ON: RELIGION 


Rehoboth Church of God | Bloomfield, CT 


PDS Engineering & Construction served as General 


Contractor for this 900 seat worship facility in Bloomfield. 
The sanctuary was designed with acoustical and audio/ 


visual essentials. 


Project Features: 
e Theater-style seating 
e Classrooms 


e Social space 
e Front vestibule 


TOTAL PROJECT SIZE: 27,000 SF 


PDS ENGINEERING & Co Cc cc 
CONSTRUCTION, INC. 

THINK e PLAN e BUILD 
107 Old Windsor Road, Bloomfield, CT 06002 


(860) 242-8586 | Fax (860) 242-8587 
www.pdsec.com 


Your nonprofit 


counts on you. 


SS 


You can count 
on us to hone 
your MIP skills. 
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PDS has been meeting 
the needs of the 
construction industry 
since 1965. Our 
dedicated team of 
design and construction 
professionals welcomes 
the challenge of serving 
its past and future 
customers on their most 
demanding projects. 


INDEPENDENT AUTHORIZED BUILDER 
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BUILDINGS 


The builder’s choice in metal building solutions. 
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If you're an Abila MIP software user, you don’t want to miss this! 


Attend one or both days of our intense, hands on training for the 
CFO and support team. Abila MIP™ offers accounting solutions 
with your mission in mind. Learn how to use it to its full potential. 


MIP Fund Accounting CFO 
Training: June 1, 2016 


Advanced 1 day course ideal for Controllers or 
CFOs responsible for high level administrative 
tasks and advanced financial reporting. 
Topics covered include: accounting admin- 
istration, general ledger, and general 
reporting, with a deeper look into financial 
statements and advanced financial formats. 


MIP Fund Accounting 
CoreTraining: June 2, 2016 


Ideal for accounts payable professionals, staff 
accountants, and the hands-on Controller, 
Finance Director, or CFO. Learn core features, 
best practices and how to use general ledger, 
accounts payable, bank reconciliation, budget, 
and reporting modules. Learn more visit 


www.thetechnologygroup.com 


Register Today! 


= Classes are full days, 9 to 5pm 
Wilda elareamlarelerelsve 
= Earn 7 CPE credits per class 


= Classes conveniently located: 
(Co) ay al=red (0m olanloluicsms\-1avs(e= 
100 Corporate Place, Ste 110 
Rocky Hill, CT 


= RESERVE YOUR SPOT by 5/19 
"$395 per person, per class 

= Bring the Team! Call for pricing 
= TTG Clients: use your retainer! 


Contact Instructor Camille Livsey 
io) mantel c=me(=1e-1I Re INVAT=) Cane Lelmeoyan| 


860-524-4465 


May 16,2016 © Hartrorp Business JourNAL 5 





BY THE NUMBERS 


3,902 


The number of homeless residents 
counted in Connecticut in 2016, 
which was down 4 percent from a 
year earlier, according to the Point- 
in-Time Count report. 


$225,000 


The median sales price of a single- 
family home in Connecticut during 
the month of April, down from 
$232,000 in the year-ago period. 


1.7% 


The percentage of Connecticut 
mortgages in foreclosure in March, 
down from 2 percent a year earlier. 


$5M 


The amount of money the town of 
West Hartford is offering UConn to 
buy the school’s West Hartford 
campus, which is less than half the 
amount of a previous offer. 


TOP 5 MOST READ 


on HartfordBusiness.com 
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STAY CONNECTED 


For breaking and daily Greater Hartford 
business news go to 
www.HartfordBusiness.com. 
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GOVERNMENT, POLITICS & LAW 


Law establishes entrepreneur 
learner’s permit program 


Similar to a driver’s permit program, the governor has signed into law legisla- 
tion creating an entrepreneur learner’s permit program. While it doesn’t require a 
road test, it does provide entrepreneurs just starting out a two-year grace period. 

The idea behind the new law, which takes effect July 1, is to assist first-time 
entrepreneurs in starting new information services, biotechnology and green 
technology businesses by providing reimbursements to them for any state filing, 
permitting or licensing fees associated with the formation of such a business in 
the state. The program will be overseen by Connecticut Innovations. 


ACCOUNTING 
Grant Thornton moves to downtown Hartford 


Chicago accounting firm Grant Thornton LLP has finally found its new down- 
town Hartford home. 

The accounting-consulting firm said last week it relocated its temporary 
Rocky Hill office to 90 State House Square downtown. The national firm en- 
tered Connecticut in 2011 following its acquisition of Boston-based CCR LLP, 
which had a Glastonbury office. Grant Thornton said it is occupying 7,928 
square feet of space in its new Hartford quarters and has plans to double its 
Connecticut workforce over the next two years. 

Grant Thornton, which also has a newly designed Stamford office, had 19 
local CPAs and 40 staff in Connecticut as of Aug. 2015, according to Hartford 
Business Journal’s Book of lists. 


ECONOMY & LABOR 
Homelessness continues to drop in CT 


Connecticut continues to make gains in its effort to end homelessness, ac- 
cording to a new annual count of homeless residents in the state. 

The Point-in-Time Count report released last week showed that overall, 
homelessness in Connecticut is down nearly 4 percent compared to 2015, and 
has dropped by 13 percent since 2007. The report identified 3,902 individuals 
experiencing homelessness, down from 4,038 residents in 2015, the previous 
low point in the annual count. 


BIOSCIENCE 


Jackson Lab discovery may lead 
to new ways to treat brain diseases 


Researchers at Jackson Laboratory in Bar Harbor, Maine, and their col- 
laborators said they have found that the buildup of certain molecules in the 
brain may lead to diseases such as Alzheimer’s and Parkinson’s and Lewy 
body dementia. 

Their finding, published in the Proceedings of the National Academy of Sci- 
ences, shows that a buildup of the basic building blocks of lipid molecules 
called “sphingolipids” could be linked to epilepsy, dementia and other neu- 
rodegenerative diseases, according to the researchers, who add that under- 
standing how sphingolipids work may lead to new approaches to treating 
those diseases. 


TOP STORY 
Budget to close FY 2017 deficit 


State lawmakers late last week debated in special 
session a $19.7 billion spending plan for the 2017 fiscal 
year that would help close a projected $1 billion deficit. 

According to the legislature’s Office of Fiscal Analy- 
sis, the revised midterm budget makes combined Gen- 
eral Fund changes of $961.6 million, including $844.1 
million in expenditure cuts and no tax increases. 

A major part of the budget is approximately $300 
million in salary reductions for state employees. This 
could result in up to 2,500 layoffs. 

The budget also revises how the Office of Policy and 
Management and the nonpartisan Office of Fiscal Anal- 
ysis calculate estimates for future expenditure growth. 

Currently, OPM and OFA determine growth based 
on current spending. The proposed bill would calculate 
growth only through fixed-cost drivers, which would 
include debt service, Medicaid, pensions and other 
entitlements. 
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ADVERTISING, MEDIA & MARKETING 


New Bradley marketing effort 
urges travelers to ‘love the journey’ 


The Connecticut Airport Authority got a briefing last week on the new mar- 
keting campaign for Bradley International Airport — a blunter, catchier, more 
technologically up-to-date version than in past years. 

The campaign — which urges travelers to “love the journey” — involves 
digital, radio, television and print advertising, including digital billboards, and 
many ads aimed at passengers on Metro-North trains to and from New York City. 

“What we're really selling is convenience,” CAA Executive Director Kevin 
Dillon told the board members. “We’re trying to show people the distinction 
between this airport and the other competing airports.” 

The campaign targets business and leisure travelers in Fairfield, New Haven, 
and New London counties, Springfield, and Albany, “where people are deciding 
among nearby airports,” said Dan Odonnell of the Odonnell Co., which is man- 
aging the campaign. (Journal Inquirer) 


EDUCATION 
Yale deemed best college value in CT 


Yale is considered the best value for a college education in Connecticut. It 
took that top spot from UConn in a study released last week. 

SmartAsset’s second annual Best Value Colleges study shows Yale leads for 
Connecticut this year, after the list was topped by UConn in 2015. Schools were 
ranked as a result of their performance in categories including scholarships 
provided, starting salary, tuition, living costs and retention rate. 

Yale had an overall education value index of 80.64, according to SmartAsset, 
which gave 25 percent weighting to starting salary, tuition, and living costs; and 
12.5 percent weighting to scholarships and grants and student retention rate. 

UConn had a score of 64.67. The remaining top five schools in Connecticut and their 
scores were: Trinity College, 54.21; Fairfield University, 51.28; Wesleyan University. 


Quinnipiac to launch engineering school 


After a $9 million investment, Quinnipiac University will launch its new school 
of engineering this fall. It will be the Hamden university’s ninth school. 

Justin W. Kile has been appointed founding dean of the new School of En- 
gineering. 

It will offer programs in civil, industrial, mechanical and software engineer- 
ing leading to bachelor of science degrees. In addition, it will offer a bachelor’s 
degree program in computer science. 

For the last four years, engineering courses have been offered by Quinni- 
piac’s School of Business and Engineering. 


HEALTH CARE 


UConn Health moves patients 
into new hospital tower 


UConn Health has begun moving patients into its new 11-story John Dempsey 
Hospital tower in Farmington. 

About 80 to 100 inpatients took part in a move last week, according to a 
notice from UConn Health. 

The new hospital tower includes 169 single-bed inpatient rooms, an expanded 
new emergency department and 28 bed intensive-care unit, among other features. 
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Home, condo sales up sharply 
but median prices slip 


Connecticut saw a 21 percent spike in single-family home 
sales in March. Condo sales were up 11 percent. Both are bal- 
anced against a drop in the median sales price. 

The Warren Group, publisher of The Commercial Record, re- 
ports 2,139 single-family homes sold in Connecticut during the 
month compared with 1,768 sold in March 2015. It was the 
highest March total since 2007. Year-to-date, sales are up 25.6 
percent with 5,652 transactions compared with 4,501 during the 
same timeframe a year ago. 

The median price of a single-family home fell by 3 percent in 
March to $225,000 compared with $232,000 a year ago. 

Condominium sales statewide posted a double-digit increase in 
March, rising 11 percent to 564 sold, up from 507 the same time a year 
ago. The median sale price for condos in March posted a decrease of 
3.3 percent, falling to $145,000 from $150,000 in March 2015 


West Hartford offers 
$5M for UConn campus 


UConn says the town of West Hartford has tentatively offered 
$5 million — less than half the amount of a previous offer — for 
its 58-acre satellite campus that the university plans to vacate 
next year. 

The state’s flagship university confirmed the town invoked its 
“right of first refusal” for its West Hartford campus. By fall of 2017, 
UConn will have closed the campus and opened a new one in 
downtown Hartford 

The university said West Hartford’s $5 million offer “is a fair re- 
flection of the property’s value, since that value depends on its use.” 

The university’s board of trustees and the West Hartford town 
council must approve the proposed deal, the school said. 

China’s Weiming Educational Group had previously offered $12 
million for the property on which it planned to create and operate 
a private high school for some 500 pupils. 


Friendly’s co-founder selling 
Monticello replica mansion 


The house that ice cream built is for sale in Somers. Friendly’s 
co-founder S. Prestley Blake is selling his mansion, a replica of 
Thomas Jefferson’s Monticello estate. 

Blake had the nearly 10,000-square-foot residence built for the 
occasion of his 100th birthday. He worked with general contractor 
to precisely replicate the brick neoclassical-style exterior of Mon- 
ticello, utilizing all of the same materials Jefferson used to create 
his plantation home. 

The restaurant magnate invested $8 million in construction of the 
residence that offers five bedrooms, five full- and four-half baths on 
9.27 acres. The property features seven fireplaces, a three-car at- 
tached garage with a sun deck above, and 12 miles of horse trails 
next to the property that can never be developed. Previously offered 
for $4.9 million, it will sell to the highest bidder regardless of price 
through New York City-based Concierge Auctions. 


WHAT’S AHEAD: 


5/23 Focus: Manufacturing 
The List: CT Ex-Im Bank Deals 
Nonprofit Profile: CT Humane Society 


CALENDAR 
THURSDAY, MAY 19 
Sports Marketing with the Hartford Yard Goats 


The American Marketing Association Connecticut Chapter will be 
hosting a nighttime discussion on the marketing challenges around the 
Hartford Yard Goats. 


Mike Abramson, assistant general manager for the Hartford Yard 
Goats, will be the featured speaker and he will discuss the advantages 
and challenges of branding Dunkin’ Donuts Park as well as the 
rebranding of the Hartford Yard Goats. 


The event runs from 6 p.m. to 8 p.m. at City Steam Brewery, 942 Main 
St., Hartford. 


Cost to attend is: $15 AMA members; $25 nonmembers. 


For more information or to register contact: amaconnecticut@gmail.com 


FOR A COMPLETE LIST OF GREATER HARTFORD BUSINESS EVENTS, GO TO 
WWW.HARTFORDBUSINESS.COM AND CLICK ON ‘CALENDAR.’ ALL CALENDAR ITEMS 
MUST BE SUBMITTED ELECTRONICALLY VIA OUR WEB SITE, HARTFORDBUSINESS.COM. 
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most successful private insurance exchange for small business — 


is the solution. 


With Health Connections you simply set your contribution level 
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HEALTH CONNECTIONS 
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CBIA Health Connections 
allows me to offer my 
employees a valuable 


benefits package while 
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there's something for everyone with CBIA Health Connections. 


Contact your agent for a quote or call 860.244.1900. 


www.HartfordBusiness.com 


helping to control our 
medical benefits budget. 


Richard P. Ramondetta 
President 

Alloy Specialties, Inc. 
Manchester 





May 16,2016 © Hartrorp Business JouRNAL 7 





| THERESA MACNAUGHTON 


PHOTO 


Dramaturg Fiona Kyle (starting left) actresses Brenda Pressley and Olivia Cole, and Director Jade King Carroll discuss Hartford Stage’s production of 
“Having Our Say: The Delany Sisters’ First 100 Years” during a recent salon at the Harriet Beecher Stowe Center in Hartford. Partnerships between cul- 
tural tourism organizations like the theater and center reflect a growing trend to collaborate on programming to expand their audiences. 


Cultural tourism outlets 
partner to grow audiences 


By Patricia Daddona 
Special to the Hartford Business Journal 
s cultural tourist destinations, the Hartford Stage 
A and Harriet Beecher Stowe Center exemplify an 
evolving trend, in which organizations share pro- 
gramming to reach wider audiences. 

On April 6, for example, the organizations collaborated 
when actresses from the drama, “Having Our Say: The Del- 
aney Sisters’ First 100 Years,” discussed race and gender bar- 
riers with the center's afternoon “Salons at Lunch” audience. 

The center preserves the legacy of its namesake, the 
author of the ground-breaking anti-slavery novel “Uncle 
Tom’s Cabin.” 

While the center's crowd of 50 people and the salon’s free 
tickets did not by themselves necessarily raise the profile 
(or revenues) of the two organizations, the center’s Execu- 
tive Director Katherine Kane says that partnering works. 

Engagement at the Harriet Beecher Stowe Center has 
grown from just under 23,000 visits annually eight years 
ago to about 40,000 people a year now, and the salons 
and partnering are both part of the reason, she said. 

“The Stowe Center has a programmatic niche that 
fits with our historic character and makes it easier to 
partner successfully,” she said, “because decisions are 
being made around meaningful content that works for 
both sets of audiences.” 

Partnering is a trend that, while not completely new, 
is used more and more to jumpstart cultural tourism, 
according to David Henderson, director of marketing, 
sales and communications for Hartford Stage, and Rich- 
ard Benfield, head of the geography department at Cen- 
tral Connecticut State University. 

On April 27, they elaborated on the collaboration 
trend at a session on cultural tourism innovation at the 
Connecticut Governor’s Conference on Tourism at the 
Connecticut Convention Center in Hartford. 

“As the media has become so splintered and you need 
to reach more and more people through relationships, 
there’s been a lot more partnering,” Henderson said. 

He cited the “Play! In CT” collaboration of six region- 
al theaters that marketed drama along a “trail” mod- 
eled after a fall foliage trail. The effort yielded $15,000 in 
annual economic impact for each of the past two years 
for the theater companies and lodging partners, he said. 

Benfield, who is also vice president of the board of 
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Harriet Beecher Stowe Center visitors Phyllis Satter (left) of Avon, and 
fellow patrons share opinions during the nonprofit’s recent “Salons at 
Lunch.” The salon was a joint effort with Hartford Stage and the talk 
was based on the Stage’s production of the play “Having Our Say: The 
Delaney Sisters’ First 100 Years.” The organizations’ collaboration is 
part of a growing trend on the part of cultural tourist outfits to partner 
On programming to expand their audiences. 

directors for the New Britain Symphony Society, said 
in 2014 the society partnered with the American Watch 
and Clock Museum in Bristol to offer a themed concert 
that attracted 500 patrons. 

Both organizations were “delirious” over the large 
turnout, he said. 

“It’s just greater awareness and exposure for both 
organizations,” he explained. “People today are much 
more eclectic and wide-ranging in their interests and 
in forming partnerships. You cater to that.” 

Partnering is becoming a staple, in part, because 
cultural tourism represents only about 14 percent of all 
tourism nationally, said Benfield. That 1999 datais from 
the Travel Industry of America and was confirmed in 
2013 by Mandala Research LLC, he said. 

On average, 33 percent of Americans want to shop 
when perusing tourist destinations, he added, so com- 
petition for attention can be fierce. 

Randy Fiveash, director of the Connecticut Office 
of Tourism, and officials at the Central Connecticut 
Regional Tourism District confirmed that many cul- 
tural tourist organizations are partnering to maxi- 
mize marketing and package “experiences” — though 
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Q&A 


Tourist sites must focus 
On ‘epic’ experiences 


Q&A talks about changing tourist consumer behavior with Jerry 
Henry, president and CEO of H2R Market Research, a Springfield, 
Mo., firm specializing in travel and leisure research. 


You recently spoke at 

the Connecticut Tour- 
m@ ism Conference in 
Hartford about how consumer 
social behavior is changing, 
which is having a big impact on 
tourism. What were some of 
the key points you got across? 

A: For decades the primary 
reason people traveled or visited 
attractions was to go out and have 
some fun together with family 
and friends. But, today 
people can socialize 
on social media from 
their Lazy Boy. Throw 
in a big screen TV and 
a video game system, 
and many feel they 
don't need to leave 
home at all. 

Digital social con- 
nectedness is power- 
ful. And, it can either 
be the travel indus- 








packaged services they don't use. 

Millennials continue — to 
reshape the travel and tourism 
market space. 


Q: In your experience, what 
are some of the things that are 
done wrong when it comes to 
marketing tourism? 

A: 1. Continuing to “describe” 
travelers in demographic terms 
rather than actually digging 
deeper and getting 
to know the traveler 
and the needs that 
motivate or inspire 
them to visit your 
destination; 

2. Targeting the 
“average visitor” rath- 
er than the consumer 
niches that comprise 
the whole, e.g. girl- 
friends traveling 
together, multigener- 


try’s best friend or President and ational travel, people 
biggest competitor. CEO of H2R who travel alone, etc; 
Getting people off the Market Research 3. Monitoring the 
sofa requires a pretty path to purchase 
epic experience. each mission-critical 
Mediocre _ destina- segment of prospects 


tions or attractions are not enough 
to get people to leave the Lazy Boy. 

More U.S. residents report visit- 
ing attractions than who travel for 
leisure each year, 82 percent vs. 74 
percent. Interestingly, Millennials 
(those aged 18-34 years) are more 
likely to visit an attraction (33 per- 
cent of all households) than they 
are to travel for leisure (27 percent). 

The most successful destina- 
tions are providing epic guest 
experiences, keeping their guest 
experiences fresh, eliminating 
pain points (e.g. dirty restrooms, 
rude employees, etc.) and listen- 
ing to their visitors. 

Nearly two-thirds of attrac- 
tions’ visitation comes from repeat 
visitors (63 percent). Theme parks/ 
amusement parks, zoos/animal 
attractions, large-format screen 
theaters and family entertainment 
centers tend to attract the highest 
ratio of repeat visitation. 


Q: What is the Millennial 
market like when it comes to 
tourism? Not to generalize too 
much, but are they more expe- 
riential in their travels? 

A: Oh my, yes. Whereas Boom- 
ers grew up collecting “stuff” (and 
storing it in their attics and mini 
storage facilities), Millennials (and 
now Boomers too) much prefer col- 
lecting experiences. It’s all about 
creating memories. But, Millenni- 
als demand travel experiences on 
their terms. They are adept at using 
systems to find the very best deal 
and they frown upon paying for 


take to convert into visitors; 

4, Using generic terms and activ- 
ities to describe the destination 
rather than differentiating around 
the unique benefits that make the 
destination different from every 
other place on earth. 


Q: What are some of the 
trends coming in tourism 
marketing? What are some of 
the most effective tools going 
to be for attracting tourists? 

A: 1. Big data and predictive 
analytics working in combination 
with CRM (customer relationship 
management) are still growing 
in importance, e.g. targeting spe- 
cific customer households (and 
prospects) based upon algorithms 
defined from patterns of behavior; 

2. Leveraging brand advocates 
— Identifying raving fans and 
arming them with information to 
help organically extend your mar- 
keting reach among the friends 
and followers they influence; 

3. Experience management — 
The guest experience is becoming 
the marketing. That is, customers 
willingly post great comments 
about great guest experiences, 
which arguably does the market- 
ing for you. Conversely, bad expe- 
riences get broadcast too, perhaps 
even faster. 

4. Looking further down the 
road you may also include virtual 
reality to help pre-sell the destina- 
tion or artificial intelligence that 
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Bring your entire team for an invaluable, full day of FREE training, networking and lead generation! 


Free Admission ¢ Pre-Register today at www.CTBEXPO.com 


Interested in having your business be a part of the show? To view the 2016 floor plan and for exhibiting information please contact 
Jessica Baker at jbaker@HartfordBusiness.com or 860-236-9998 x122, or visit www.CTBEXPO.com and click the ‘Exhibitor’ tab 
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THE LIST 


Largest tourist attractions in Connecticut 


(Ranked by estimated 2015 attendance) 


Rank Attraction 


Foxwoods Resort Casino 

350 Trolley Line Blvd. 
Mashantucket, CT 06338 
800-369-9663; www.foxwoods.com 


Mohegan Sun 

1 Mohegan Sun Bivd. 

Uncasville, CT 06382 
888-MOHEGAN; mohegansun.com 


Riverfront Recapture 

50 Columbus Blvd. 

Hartford, CT 06016 
860-713-3131; www. riverfront.org 
Mystic Aquarium 

55 Coogan Blvd. 


Mystic, CT 06355 
860-572-5955; www.mysticaquarium.org 


Elizabeth Park Conservancy 

1561 Asylum Ave. 

West Hartford, CT 06117 
860-231-9443; www.elizabethparkct.org 


The Maritime Aquarium at Norwalk 

10 N. Water St. 

Norwalk, CT 06854 

203-852-0700; www.maritimeaquarium.org 


Connecticut Science Center 

250 Columbus Blvd. 

Hartford, CT 06103 

860-724-3623; www.ctsciencecenter.org 


Bushnell Park (4) 

P.O. Box 230778 

Hartford, CT 06123 

860-232-6710; www.bushnellpark.org 


Connecticut's Beardsley Zoo 

1875 Noble Ave. 

Bridgeport, CT 06610 

203-394-6565; www.beardsleyzoo.org 


Mystic Seaport 

75 Greenmanville Ave. 

Mystic, CT 06355 

860-572-0711; www.mysticseaport.org 


Yale University Art Gallery 

1111 Chapel St. 

New Haven, CT 06510 
203-432-0600; artgallery.yale.edu 


Quassy Amusement & Waterpark 
2132 Middlebury Road 

Middlebury, CT 06762 
203-758-2913; www.quassy.com 


Toyota Presents Oakdale Theatre 

95 S. Turnpike Road 

Wallingford, CT 06492 

203-269-8721; specialevents.livenation.com 


Essex Steam Train & Riverboat (Valley Railroad Co.) 
1 Railroad Ave. 

Essex, CT 06426 

860-767-0103; www.essexsteamtrain.com 


Yale Peabody Museum of Natural History 
170 Whitney Ave. 

New Haven, CT 06511 

203-432-5050; www.peabody.yale.edu 


Brownstone Exploration and Discovery Park (8) 
161 Brownstone Ave. 

Portland, CT 06480 

866-860-0208; brownstonepark.com 


Powder Ridge Mountain Park & Resort (8) 
99 Powder Hill Road 

Middlefield, CT 06455 

860-349-3454; powderridgepark.com 


1 Crystal Lake Road 

Groton, CT 06349 

860-694-3174; www.ussnautilus.org 
The New Children's Museum 

950 Trout Brook Drive 


West Hartford, CT 06119 
860-231-2824; www.thechildrensmuseumct.org 
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Historic Ship Nautilus and Submarine Force Museum 


2015 Employees/ 
attendance Volunteers Description 
12,833,043 6,500 Hospitality, entertainment, gaming, retail, dining, golf, soa and hotel 
7,300,000 (1) 6,735 Entertainment, gaming, ene hotel, spa, meetings and 
951,458 ane. Variety of events and recreational activities 
662.204 250 Underwater worlds and creatures including beluga whales, penguins 
| 300 and more; interactive experiences, exhibits and animal adventures 
5 Grounds include the oldest municipal rose garden, recreational 
900,000 1,000 areas, facilities and more 
125 Exhibits sharks, seals, sea turtles, jellyfish, river otters and other 
459,829 337 animals native to Long Island Sound and its watershed; study 
cruises, educational programs and IMAX movie theater 
332,000 4a Science-based museum, educational and tourism venue 
Weekly tours of the Soldiers and Sailors Memorial Arch, and several 
300,000 23 (5) other monuments in a 38-acre park, including the Corning Fountain, 
Spirit of Victory and the Horace Wells monument 
300 animals representing primarily North and South American 
280.000 40 (6) species; South American rainforest with aviary, prairie dog exhibit, 
120 farmyard; hoofstock trail featuring bison, pronghorn, deer, café, 
picnic grove, indoor carousel 
258 829 350 Maritime museum featuring historic tall ships, a working preservation 
600 shipyard, a re-created seafaring village, exhibits and more 
221.000 132 (7) Oldest college art museum in America, and the third oldest in the 
32 (7) world; holds more than 200,000 objects 
Family amusement and waterpark on Lake Quassapaug with more 
220,000 N/A than two-dozen rides and attractions 
176.649 35 Year-round concert venue and event space for graduations, 
weddings, parties, proms, galas, meetings and more 
Narrated steam-train and riverboat excursion, weekend Essex 
170,000 200 Clipper Dinner Train, seasonal excursions, sunset cruise, fall foliage 
and Christmas trains such as North Pole Express and Santa Special 
a eles eae dinosaur skeletons from the Peabody’s paleontology 
145.000 77 collections, Rudolph Zallinger’s mural "The Age of Reptiles"; exhibits 
337 on ancient Egypt, early man, CT geology, CT birds, minerals and 
meteorites 
, Slates St 5 le ene for eee eter ae ages; oe 
climbing, wakeboarding, kayaking, snorkeling, cliff jumping, scuba 
130,000 225 diving, “Survivor-style eorapeitone. zip lines, swimming, floats, 
trails; groups, lessons and rentals 
Resort for all age: skiing, SC eG: tubing, mountain biking; 
130.000 295 rental and lodging facilities, cafeteria, lockers, shops; lessons, 
annual leasing programs, group discounts, school and corporate 
groups; new restaurant coming soon 
125 639 7 U.S. Navy's official submarine museum with tours of the Nautilus, 
33 the first nuclear-powered submarine 
50 Science, nature, and creative learning center; planetarium, wildlife 
110,000 135 sanctuary, and a wide array of innovative, hands-on exhibits and 


educational programs 


Source: Each attraction via survey, Connecticut Office of Tourism. Notes: N/A = not available or not applicable. Lake Compounce of Bristol declined to participate in the survey. 


(1) Average annual attendance. 

(2) 15 full-time and 81 seasonal employees. 
(3) Data from FY 2014 Form 990. 

(4) Run by the Bushnell Park Foundation. 


(5) Bushnell Park Foundation reported 23 employees with no compensation on FY 2013 Form 990. 


(6) 32 seasonal employees. 
(7) Data from 2015 survey. 


(8) Powder Ridge is part of Brownstone Exploration and Discovery Park; 2015 attendance and employee figures were reported as one company. 


—Compiled by Stephanie R. Meagher. 





>) Cultural Tourism 


he could not say exactly how many nonprofits and 
businesses do so. 

“It used to be, years ago, people would ‘windshield 
travel’ — see pretty things, and look out the window, 
and say, ‘Isn't that nice, but now they want to experi- 
ence [places they visit],” Fiveash observed. “They want 
to experience art, attractions, the beaches, not only just 
look at it but be a part of whatever it is.” 

Stephen F. Hard, chairman of the central tourism 
district, said the increase in partnering is no surprise 
because of limited resources. He is also executive direc- 
tor of the Greater New Britain Arts Alliance. 

Central Regional Tourism District Executive Direc- 
tor Anne Orsini added that customers and patrons wel- 
come the effort. 

“It’s something we are regularly doing, finding those 
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>) Q&A: Henry 


Top Year 
executive(s) founded 

Felix D. Rappaport 1992 

Ray Pineault 1996 

Michael Zaleski 1981 

Stephen M. Coan 1973 
Park 1897, 


Christine M. Doty 


Conservancy 1977 


Brian Davis 1988 
Matt J. Fleury 2009 
Mary Zeman 1854 
Gregg Dancho 1922 

Stephen C. White 1929 
Jock Reynolds 1832 
George Franizis II 1908 
Natalie Krohn 1954 

Kevin Dodd 1971 
David Skelly 1866 
Sean Hayes 2009 
Sean Hayes 2012 

Sees, (104 
Michael Werle 1927 


To view the full list, please visit HartfordBusiness.com 


partnerships within the different attractions we represent,” 
she said. “It makes it very easy for the potential visitor to 
say, ‘Oh, wow, everything’s done for me, because it can 
be intimidating, if you are not familiar with the area.” 

At the Mark Twain House, Executive Director Cindy 
Lovell says her organization, which has ahistory of team- 
ing up with others, is working with the Essex Steam Train 
and Riverboat to host an evening riverboat tour with whis- 
key and cigars on its “Becky Thatcher” riverboat. Becky 
Thatcher is a character from “Tom Sawyer.” 

Like other organizations, Lovell said, the Mark 
Twain House wants people to stay longer in the area 
when they come, not just come to Hartford and leave. 

“With a boat named Becky Thatcher, we should have 
been ‘on’ this years ago,” Lovell said. “It’s just such an 
obvious connection.” a 


uses digital computer intelligence 
to identify key patterns even faster. 


Q: How much of the market 
is mobile nowadays? In effect, 
are people hitting their desti- 
nations and then planning on 
apps? Or, is there more plan- 
ning done on home computers 
before hitting the road? 

A: Yes and yes. There is more 
research occurring everywhere 
— be it searching for deals, read- 
ing travel reviews or searching for 
calendars of events; people are 
going online to research before, 


during and even after their trips. 

According to John Thomas 
of Media Storm, more searches 
now originate on mobile devices 
than on desktop computers. In 
my experience, this is because 
mobile is now eating into search- 
es conducted at home, which 
used to be conducted by desktop 
or laptop and are also used in the 
destination after arriving. 

And, according to the Fuel Hotel 
Marketing Insights Report, 31 per- 
cent of hotel prospects have used at 
least one mobile app when planning 
travel in the past year. a 
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For $1.15M, GHAR 
buys ex-CTfastrak home 
in W. Hartford 
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The former home to Heublein Inc.’s R&D and the 
Crowley Chevrolet dealership at 430 New Park Ave. 
he Greater Hartford Association of 
T Realtors has acquired a two-story 
West Hartford office building that 
was formerly a car dealership to relocate 
its headquarters from elsewhere in town. 

GHAR paid $1.15 million for the 
24,000-square-foot professional building at 
430 New Park Ave., on the West Hartford/ 
Hartford border. 

Goman + York Property Advisors rep- 
resented the Realtors’ association in the 
sale and will serve as the property's leasing 
broker; broker-principal Andrew Filler, of 
Avison Young, represented seller New Park 
Avenue Associates. 

Built by Heublein Inc. in the late 1980s 
to house its liquor research and develop- 
ment operations, car dealer Ken Crowley 
acquired it in the early 2000s, to expand 
his Chevrolet dealership. It most recently 
housed administrative headquarters for the 
state’s CTfastrak bus rapid-transit system. 

GHAR is currently housed at Corpo- 
rate Center West, 433 South Main St. 

Its new home will include a classroom 
area as well as 6,000 square feet on the 
second floor for GHAR administrative 
staff and tenants, GHAR 2016 Board Presi- 
dent Joanne Breen said. 

“The location has excellent highway 
access to I-84 and ample parking for mem- 
bers, future tenants, and their customers,” 
Breen said. “This-up-and-coming area on 
the north side of the ‘home design district’ 
is a great fit for the association and we are 
excited about the transition.” 

According to buyer’s broker Tom York, 
GHAR plans major renovations to reconfig- 
ure the building to accommodate paid office 
and/or retail tenants in 12,000 square feet of 
first-floor space that was once ashowroom. 
The site also offers ample free parking. 

The space offers high open ceilings 
and tile flooring and can be used for retail 
or loft-style offices, York said. Improve- 
ments will include installation of a new 
atrium wall in the lobby. 


WBDC’s Hartford sublease 

The Women’s Business Development 
Council of Connecticut (WBDC) has 
opened asatellite Hartford office in down- 
town’s CityPlace I, 185 Asylum St. 

WBDC has sublet about 1,000 square 
feet of office space from law firm McCart- 
er & English LLC through an “in-kind” 
arrangement, said the firm’s Managing 
Partner Eric Grondahl. 

WBDC senior program manager 
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Amanda Allen and program specialist 

Courtney Gotshall will staff the office. 
WBDC CEO Fran Pastore, along with 

several state lawmakers and others, are 
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$650K Meriden sale 


alate meleimantelg-m-lavemazye|(-Jc-) ar-] mei (-\er-| (ere) aiir-)a-) aler-meze)an| 


(@ CT rides | Telework 


An empty, three-story building on 
Meriden’s Research Parkway has sold for 
$650,000, brokers say. 

Hills Realty Management LLC bought the 
35,020-square-foot building on 4.77 acres at 
300 Research Parkway in early February 
from Joseph Barker Enterprises, accord- 
ing to seller’s broker Colliers International. 
Cushman & Wakefield represented the buyer. 


Can your 
business weather 
any storm? 


Tradeport space available 

Three contiguous warehouse-flex suites 
totaling 26,500 square feet are available at 
the New England Tradeport, near Bradley 
International Airport. 

According to landlord Griffin Indus- 
trial Realty, the 600-acre complex strad- 
dling the Windsor-East Granby border has 
available two 10,000-square-foot suites, 
plus a single 6,500-square-foot suite. 

The suites offer 22-foot clear ceiling 
heights; five expandable docks and one 
drive-in door. 


Windstream’s E. Hfd. space 
Arkansas’ Windstream Communications 
has leased 4,366 square feet of flex space on 
Roberts Street in East Hartford, brokers say. 
The voice- and data-communications 
provider in early February signed a lease 
for space at 111 Roberts St. with landlord 
David Associates, according to landlord’s 
broker Colliers International. Bi 


Any Time, Any Season 


Free Telework consulting 
to keep your business up & running. 


Call 1-877-CTrides 


Deal Watch wants to hear from you. 
E-mail it, along with contact informa- 
tion to: gseay@HartfordBusiness.com. 
Gregory Seay is the Hartford Business 
Journal News Editor. 


WeatherAnyStormCT.com 


To discover how we can improve your business continuity visit us at: 
CT Business Expo, Booth #402, June 9th at the CT Convention Center, Hartford. 
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ESPN’s 
The Undefeated 
aims for rebirth 


By Ahiza Garcia, 
CNNMoney 


66 y ou may encounter many defeats, 


but you must not be defeated.” 
That quote from Maya Angelou 
serves as the basis for ESPN’s new website, 
The Undefeated, which has already faced its 
share of defeats. 

The Bristol 
sports giant’s web- 
site, which launched 3 
May 17, explores 
the intersection of 
sports, race and cul- 
ture. It has been live 
since August 2013, 
but had published 
fewer than 20 stories 
under the leadership 
of columnist Jason 
Whitlock. The Undefeated floundered until 
Whitlock was replaced in June 2015. 

Now, under the leadership of Editor-in- 
Chief Kevin Merida, the site hopes to take off 
— and live up to its name. 

The site’s target audience is black male 
sports fans between the ages of 18 and 35. 
However, Merida is adamant about attracting 
strong engagement and generating interest 
across all demographics. 

One of the first stories on the site will look 
at how Cleveland Browns quarterback Robert 
Griffin III was anticipated to be the epitome of 
the black quarterback and how the role was actu- 
ally filled by Carolina Panthers QB Cam Newton. 

The site will rely heavily on multimedia 
reporting and will feature “Spike Lee Lil’ 
Joints” — short sports videos. 

It aims to provide a different narrative to 
its audience with a mix of long- and short- 
form articles. Merida, a former reporter and 
editor at the Washington Post who was hired 
in November, has created several features 
that will be recurring fixtures on the site. 

“Uplift” will provide daily tales of inspira- 
tion. Asection called “Show Me the Receipts” 
will fact check famous or prominent people 
who claim to have been great athletes in col- 
lege or high school. “You Got 99 Words” will 
be amoderated section that allows people to 
give their take on an issue in 99 words. 

It’s considering a basketball version of the 
HBO Sports reality show “Hard Knocks.” 


Kevin Merida, Editor-in- 
Chief, The Undefeated 
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States want sales-tax fix 


Sullivan wants Airbnb — and is currently 
negotiating with the company — to collect 
and remit the state’s 15 percent lodging tax 
from its Connecticut customers, a levy that 
currently brings in about $100 million annu- 
ally from hotels and other brick-and-mortar 
lodging businesses in the state. 

The negotiations, though currently limited 
to one company, are part of a broader effort 
by Sullivan and other state officials to collect 
money they feel Connecticut is owed from 
online companies that sell to Nutmeg State 
residents and businesses. It’s also a way, 
Sullivan said, to level the playing field for 
Connecticut-based businesses that already 
collect sales, hotel and other taxes. 

The Airbnb 
talks also come as 
Connecticut law- 
makers, many of 
whom are averse 
to further tax hikes 
on in-state compa- 
nies and residents, 
continue to stare 
down billion-dollar 
budget deficits in 
the coming years. 


> ‘It’s never a question of 
whether these sales se 
are taxable. It’s only a 
question of who pays 
and collects the tax.’ 


pledge to collect and remit the lodging tax mov- 
ing forward. 

That would be similar to the deal the state 
hatched with Amazon in 2013, except the 
Seattle-based company also agreed to build 
a $50 million distribution center in Windsor. 

It’s not clear if Airbnb would be required 
to establish a physical presence in the state, 
which would make it easier for Connecticut 
to legally levy sales taxes on the company’s 
in-state transactions. 


Broadening the tax horizon 

Sullivan is pursuing Airbnb on his own 
accord, but this year he urged the state legisla- 
ture to help him target amuch broader array of 
remote companies. 

Legislation pro- 
posed in Febru- 
ary, which died in 
the Senate during 
regular ses- 
sion, would have 
required all out-of- 
state retailers with 
a certain level of 
receipts from Con- 
necticut customers 


Sullivan _ esti- — the bill didn’t set 
mates the state a figure — to collect 
could reap $125 Kevin Sullivan, Commissioner, and remit sales tax. 


million or more per 
year if online com- 
panies collect and 
remit sales taxes on 
goods and services 
they sell in Connecticut. 
“When youre in a situation like this, you 
want to be sure youre collecting [tax reve- 
nues] that you’re supposed to collect,” Sulli- 
van said in an interview. “It’s never a question 
of whether these sales are taxable. It’s only 
a question of who pays and collects the tax.” 
Though the confidential Airbnb negotia- 
tions hadn't yielded an agreement as of last 
week, the nonpartisan Office of Fiscal Analysis 
has already baked an additional $1 million in 
lodging-tax revenue into its latest projections 
for the coming fiscal year, which it released May 
4, indicating OFA assumes a deal will get done. 
Sullivan said he didn’t provide OFA withthe 
$1 million revenue estimate. He also declined 
to discuss specifics of the Airbnb talks. 
But any resulting agreement could include 
a pledge from the state not to pursue Airbnb 
for disputed back taxes, while Airbnb could 


Department of Revenue Services 


As of press time, 
it was not clear if 
legislators, | who 
were in special ses- 
sion late last week, 
might include that language in the budget 
implementer bill for fiscal year 2017. 

The concept of taxing companies based 
solely on their economic activity in a state, 
rather than more historically common fac- 
tors suchas local property or payroll, is called 
“economic nexus.” It’s a controversial con- 
cept that’s already been adopted in Alabama, 
South Dakota and several other states. 

Businesses argue that it flies in the face of 
a 1992 Supreme Court precedent set in Quill 
v. North Dakota, which said a state could not 
collect sales and use tax from a company that 
didn’t have a physical presence in the state. 

Sullivan and his fellow reformers don't 
dispute that fact, but they argue both the High 
Court and Congress have failed to provide 
states with a sales-tax solution for a modern 
age, where e-commerce sales have grown 
to nearly $342 billion per year in the United 


pA 
pA 


alavemcelels 


States. Virtually no one was shopping online 
at the time of the Quill decision, which came 
just one year after the first public website was 
published. 

Sullivan said sales tax economic nexus 
wouldn’t be a windfall for the state, but it 
would be fairer for businesses here. 

“It gives us a stronger hand in terms of 
arguing for collection and remittance in the 
state of Connecticut,” he said. 


Game of chicken 

Through their expansion of economic 
nexus, state governments are almost daring 
the Supreme Court to reassess the Quill deci- 
sion, said Paul Graney, a partner at accounting 
firm Marcum LLP who has Connecticut clients. 

More than half of states have already 
applied the economic nexus principle to 
their corporate income tax laws, including 
Connecticut in 2009. That’s when the Gen- 
eral Assembly passed a law that required 
remote companies that sell more than 
$500,000 in goods and services to Connecti- 
cut customers to pay corporation tax. 

But expanding that concept to sales tax is 
especially bold, Graney said, because that’s 
the specific levy the Quill ruling addressed. 
Graney said the mounting trend of sales tax 
economic nexus is “the next step in overag- 
gression by the states,” adding it’s a burden for 
companies with nexus in multiple states to col- 
lect and remit sales tax, particularly because 
some states, though not Connecticut, also 
allow for local and county-level taxes. 

He summed up the political calculus for 
states seeking to assign tax nexus to remote 
companies this way: “First, ’'m taxing a com- 
pany that isn’t in my state, so there is no one 
to complain I’m hurting in-state businesses,” 
he said. “Next, I get free money without hav- 
ing to provide any services at the state or 
local level.” 

Alan Lieberman, managing partner at Hart- 
ford law firm Shipman & Goodwin, said state 
governments were further emboldened by a 
message last year from Supreme Court Justice 
Anthony Kennedy, who expressed hope that an 
appropriate case would emerge for the High 
Court to reexamine the Quill decision and a 
previous ruling on which it relied. 

Kennedy made those remarks during a rul- 
ing last year on a Colorado sales-tax law. 

Many, including Sullivan, believe Ala- 
bama’s law could be the one the court finally 
decides to review. a 
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House, Senate pass bills affecting wide-ranging CT industries 


By Matt Pilon 
mpilon@HartfordBusiness.com 
hroughout the legislative session, Hart- 
T ford Business Journal tracked a host of 
bills that could impact private industry. 
Here’s a brief overview of six bills that 


passed the House and Senate and are await- 
ing approval by Gov. Dannel P. Malloy as 
of May 12. 





S.B. 351: Doctor noncompetes 

The bill sets limits on physician non-compete 
agreements and allows non-hospital entities, 
such as independent practice associations, to 
establish medical foundations to employ doctors. 

Under the bill, noncompetes cannot 
restrict a doctor’s competitive activities for 
more than one year and beyond a20-mile radi- 
us for the primary site the doctor practices. 

Hospitals protested the bill, arguing that 
noncompetes protect their investments in 
training new doctors. The Office of Fiscal 
Analysis, which analyzed the potential finan- 
cial impacts of the legislation, said UConn 


Health may have to provide inducements to 
keep new physicians and could lose some rev- 
enue if patients follow physicians who leave 
for nearby private practice. 


H.B. 5591: Creates government- 
administered retirement program 
This bill creates a retirement savings 
plan for employees of Connecticut compa- 
nies that don't offer one. It requires employ- 
ers to automatically enroll most employees, 
though workers can opt out. The plan would 
be administered by a quasi-public board of 
directors that would contract with finan- 
cial institutions to manage the funds and 
charge administrative fees to participants. 
The bill faced opposition from the 
financial-services sector. Legislators ulti- 
mately opted to remove traditional 
TRAs, which have pre-tax con- 
tributions, as an option 
in the plan. Gov. Dannel 
Malloy earlier this month 
threatened to veto the bill if it 
didn’t contain caps on fees and open 
up fund management to multiple private 
firms, among other changes. 


H.B. 5636: Apprenticeship tax 
credit for ‘S’ corporations 

This measure allows small manufacturers 
and other employers registered as “S” corpora- 
tions to claim a $7,500 tax credit for each appren- 
tice they hire. 

The credit has been pursued intently in 
recent years by business owners who Say it 














would defray their costs of training and pay- 
ing apprentices. It, too, would level the field 
for them to compete for and retain talent 
against larger “C” corporations like Pratt, 


GE and Electric Boat that have 
had access to apprenticeship 
tax credits for some time. 


H.B. 5510: Regulates 
electric-vehicle charging 
stations 
j This bill creates new require- 
/ ments for owners of publicly avail- 
able charging stations for electric, 

zero-emission and fuel-cell electric 
vehicles. Owners of charging sta- 
tions would be required to register 
them annually with the Department 
of Motor Vehicles for a $50 fee. 
The DMV would also be required 
to regularly track and publish 
data on the number of electric 
vehicles in the state. Owners 
of charging stations that charge 
driver fees would be required to 
provide multiple payment options. 
Legislators also sought to remove some 
uncertainty by stating that owning a public 
charging station doesn’t automatically subject 
an owner to utility-like regulation. 


H.B. 5425: Boosting 
brownfield redevelopment 

This bill allows the Department of Economic 
and Community Development to certify special- 
ity nonprofit land banks designed to acquire, 


remediate and redevelop contaminated brown- 
fields through agreements with municipalities. 

As nonprofits, the brownfield land banks 
could access grants currently unavailable to 
private developers, and they would not be 
required to pay state and local taxes on prop- 
erty they acquire or on income they derive 
from it. Municipalities would be allowed to 
forgive delinquent property taxes for land 
acquired by a land bank. 


S.B. 445: Studying digital 
infrastructure for industries 





This bill would convene a working group 
to study the anticipated digital infrastruc- 
ture needs of the healthcare, insurance, edu- 
cation and research industries. That study 
would include access to data centers and 
high-speed broadband, the potential benefits 
of building out such infrastructure, and the 
means to encourage that development. 

An earlier version of the bill, which was 
opposed by the telecom industry, called for atask 
force to develop a strategic plan for the private 
development of an ultra-high-speed broadband 
network to support the various industries. & 
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LET’S TALK ABOUT HOW WE 
CAN HELP YOUR BUSINESS 


MAKE IT 
BUILD IT 
BUY IT 
LEASE IT 
MOVE IT 
GROW IT 


EDUCATIONAL PLAYCARE 
Financed the expansion of day care 
centers across the state 


CADCO, LTD 
Financed acquisition of major equipment 


il 


DOYLE’S MEDICAL SUPPLY 
Maintaining a long-standing 
business relationship 


Move your plans from the 

drawing board into action. 

You know your business— 
and we know ours. Together 
we can make things happen. 


Contact 
Steve Zarrella 
Senior Vice President & Chief Lending Officer 


860-379-7561 
zarrella®nwcommunitybank.com 


mM Northwest 
Community Bank 


YOUR COMMUNITY — YOUR COMMUNITY BANK 
FOR OVER 150 YEARS 


www.nwcommunitybank.com 


Member FDIC Equal Housing Lender fat 
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Montreal a major threat 


Costs to Operate a Corporate Back-Office (based on a hypothetical employer with 125 workers and 30,000 square feet of space) 





Labor Costs 


Weighted Average Annual Earnings 


atclauielae| 


Stamford New York, N.Y. 


$47,709 $50,259 $52,956 


Boston 


$49,220 


Montreal Springfield, Mass. 


$32,459 $48,954 





Fringe Benefits 





Electric Power Costs 





Amortization and Sales Tax Costs 


$2,325,814 


$156,045 


$1,293,402 


$2,450,126 $2,581,605 


$170,057 


$146,075 


$1,293,402 $1,300,060 


$2,399,475 


$182,482 


$1,293,139 


$1,095,491 $2,386,508 


$47,980 


$154,692 


$1,316,113 $1,293,139 





Total Annual Geographically-Variable 


American markets, the report said. 

Ahypothetical company with 125 workers 
in 30,000 square feet of leased space could 
operate roughly 15 percent cheaper — when 
salaries, rents, energy costs and taxes are 
factored in — by locating in Hartford than in 
Boston or New York. 

Hartford's $10.5 million in sample over- 
head costs for that hypothetical employer 
also drew favorable comparisons in the Boyd 
report against larger U.S. cities such as Chi- 
cago, San Francisco and Newark, N.J. 

Even neighboring Springfield, Mass., had 
higher annual overhead, at $10.7 million, for 
the hypothetical employer. Stamford was 
higher still, according to Boyd data, at $11.1 
million annually. 

The Boyd report offers somewhat of a 
counterargument to the conventional think- 
ing that Connecticut’s high costs of doing 
business make the state unattractive. 

While the report doesn’t say Connecticut 
is a cheap place to operate (of the 45 U.S. 
and international cities surveyed by Boyd, 
Hartford ranked 12th most expensive), it can 
offer companies with back-office operations 
a competitively-priced office environment, 
particularly compared to nearby, higher- 
cost locales. 

Higher taxes and state financial uncer- 
tainty, however, could erode that advantage. 


Call centers 

Joel M. Grieco, executive director for 
office brokerage at Cushman & Wakefield in 
Hartford, said the Boyd survey reinforces 
the message commercial brokers have long 
tried to communicate about Hartford as a 
commercial relocation destination. 

“They highlight exactly what Hartford’s 
advantage can be when you talk about 
companies like JPMorgan and State Street, 
which are looking for low-cost places to 
relocate people while looking for a skilled 
workforce,” Grieco said. “From an office- 
rent perspective, Hartford is a bargain.” 

Call centers, like the one CareCentrix 
operates downtown and the former one in 
Windsor operated by American Airlines, 
too, are back-office examples, Grieco said. 

Another advantage for Connecticut is its 
open, embracing culture, according to John 
Boyd, a second-generation principal at The 
Boyd Co., which over the years has been a 
relocation advisor to anumber of Connecti- 
cut companies he declined to name. 

Also, layoffs that have occurred, or that 


$10,513,040 $11,082,904 $11,959,783 $11,087,280 


SOURCE: THE BOYD CO. 


are pending, at several Hartford insurers 
and some Hartford area banks over the years 
have made hundreds of skilled workers avail- 
able to fill openings locally just as employers 
in New York and other cities are looking to 
relocate their back-offices, Boyd said. 


Local perspective 

Hartford’s ranking in the Boyd survey 
also was no surprise to the MetroHartford 
Alliance’s Insurance & Financial Services 
cluster, which actively promotes and sup- 
ports that sector’s economic development 
and jobs growth in the region. 

“We've always believed that, both in the 
data and the anecdotes we have,’ said Susan 
Winkler, the cluster’s executive director. 
“It’s nice to have it validated.” 

Not only does Hartford possess arich pool 
of insurance and financial-services workers, 
Winkler said, but Connecticut leads the nation 
in direct underwriting of life insurance premi- 
ums. This state, too, ranks No. 2, she said, in 
underwriting all other forms of insurance. 

Moreover, she said, the state, and Hartford 
in particular, are beneficiaries of anumber of 
academic-corporate partnerships aimed at 
lifting the education and training of the local 
workforce. 

Strengthening the talent pool, Winkler 
said, makes Hartford even more attractive for 
companies and industries that can success- 
fully leverage those skills. 

“That’s a competitive advantage for us,” 
Winkler said. 


Competitive challenges 

A risk to Connecticut’s attraction as a 
back-office locale compared to its higher- 
cost neighbors is the state’s ongoing fiscal 
crisis and the threat of future tax increases. 

According to Boyd, many of Connecticut’s 
insurers, manufacturers and other businesses 
with the ability to move headquarters and oper- 
ations elsewhere have been intently watching 
the outcome of the state’s budget deliberations, 
with eyes on the impact to their bottom lines. 

While tax increases have been avoided 
this legislative session, future deficits loom 
over the state legislature. 

Boyd said his Connecticut clients were 
particularly worried over discussions last 
year about imposition of a corporate unitary 
tax as well as higher income levies on the 
state’s wealthiest households. 

It was concern about a unitary tax and the 
state’s long-term fiscal health, among a host 


$7,115,380 $10,667,630 


of other factors, that played a role in General 
Electric’s decision to uproot headquarters 
from Fairfield and relocate several hundred 
highly paid, executive posts to Boston. 

Hartford health insurer Aetna, which 
voiced dissatisfaction with how lawmakers 
dealt with last year’s budget deficit, has also 
been courted by Boston. 


Northern threat 

Connecticut, though, had been in the run- 
ning when Boston's State Street Bank and 
New York investment bank Morgan Stanley 
were eyeing new back-office locations, Boyd 
said. Ultimately, both chose a north-of-the- 
border location, Montreal, Canada, he said. 

Montreal is emerging high on companies’ 
relocation short-lists and, according to Boyd 
Co. data, it’s not hard to see why. Quebec’s 
capitol is almost a third less expensive than 
Hartford for companies to operate, when pay 
and benefits, rent, energy, corporate travel and 
other related costs are counted. 

Montreal's cost index is way under those 
for San Francisco, New York City, Boston, 
even Atlanta. 

“Youre competing with Montreal more 
than you realize,’ said Boyd, whose father 
founded the location consultancy in 1975. 
“Montreal offers a five-year personal income- 
tax exemption for company managers to 
come from New York, Boston and Hartford.” 

Montreal wasn’t on the site list for Oppor- 
tunity Buying, a family-owned Bronx, N.Y., 
retail enterprise that recently announced 
plans to relocate headquarters, operations 
and about 15 workers by summer into a 
56,000-square-foot Danbury building that’s 
triple the size of its existing quarters. 

“We've been looking for several years,” 
said Opportunity Buying’s Vice President 
Eveline Gottesman, who with her brother 
runs the 25-year-old enterprise that resells 
closeout merchandise and excess inventory. 
“When we found the building in Connecti- 
cut, it seemed to fill all our requirements.” 

The move will allow Opportunity to con- 
solidate operations currently spread among 
several New York City locations into the 
Danbury site, Gottesman said. 

The company considered New York 
sites in Westchester County and Rockland 
County, but ruled them out as too expen- 
sive, she said. 

“Cost,” Gottesman said, “is always a 
major factor when youre thinking about 
doing business.” a 
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Infinity Hall, 32 Front Street, Hartford 


All American Waste, LLC 
All Waste, Inc. 
BD Medical Systems 
BJ's Wholesale Club 


Boehringer Ingelheim 
Pharmaceuticals, Inc. 


Brewer Pilots Point Marina 


Brookfield YMCA 
Comprehensive Energy Efficiency 
and Resilience Upgrades 


CED Greentech East 
Chapman Manufacturing Company 


Christopher Kueffner, Partner, 
The Adventure Park at Storrs 


Clean Energy and 
Sustainability Task Force 


Comcast Cable 


Connecticut Farm Energy Program 
— CT Resource Conservation & 
Development Area, Inc. 


Connecticut Green LEAF Schools 


Connecticut Technical 
High School System (CTHSS) 


2016 GreenCircle 
STS GIT ELTAE TEs 


2016 FINALISTS (in Alphabetical Order) 


Coventry Energy Conservation 
Alternative Energy Advisory 
Committee 


CT Department of Correction 


CTfastrak, Connecticut's First 
Bus Rapid Transit System 


DaCruz Manufacturing, Inc (formerly 
C&M Screw Machine Products, Inc.) 


Domingo Medina 


Eastern Connecticut State University: 
Green Campus Committee 


Eco-Smart, Inc. 
ESPN Inc. 


Ginger Chapman/ 
Yale Office of Sustainability 


Goodwin College 
Greenwich Academy 
Hartford Marathon Foundation 


Joel M Rinebold, Director of Energy 
Initiative at Connecticut Center for 
Advanced Technology, Inc (CCAT) 


Joyce D. and Andrew J. Mandell 
Greater Hartford Jewish Community 
Center, Inc. 


Kate Donnelly, Chair, Hampton 
Green Energy Committee 


King Low Heywood Thomas 


Leticia Colon de Mejias 
and the Green Eco Warriors 


Materials Innovation and 
Recycling Authority (MIRA) 


Meriden Enterprise Center 
c/o 290 Pratt Street, LLC 


Middletown Area Transit Bus 
Maintenance and Storage Facility 


New Haven Board of Education 
(NHBOE)/AFB Management 


O&G Industries, Inc. 

Oak Grove Montessori School 
Pharmacia and Upjohn Company LLC 
Pitney Bowes 
Pratt & Whitney 
Saybrook Point Inn & Marina, LLC 


> \\ 
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Join Connecticut's Department of Energy and Environmental Protection 
(DEEP), along with the Hartford Business Journal and the Connecticut 
Green Guide, this May for the GreenCircle Sustainability Awards. The 
awards event will recognize this year’s GreenCircle Awards honorees, 
and be a celebration of sustainability, recognizing companies 
throughout Connecticut for their contributions and achievements. 


Southern Connecticut State University 


Stamford 2030 District 
Sub Edge Farm 


The City of Hartford Planning 
& Zoning Commission; 
Sara Bronin, Chair 


The Hartford 
The Orchards at Southington 


Town of Cheshire Water Pollution 
Control Department 


Town of Manchester 
Sewer Department 


Town of Old Saybrook 
United Technologies Corporation 
University of Connecticut 


University of Connecticut 
Department of Natural Resources 
and the Environment 


USA Hauling & Recycling 
Valley Container, Inc 
Wilton Go Green, Inc. 

Windsor Marketing Group 


LAST CHANCE! 


RESERVE YOUR SEATS TODAY! 


TO REGISTER: 
go to www.HartfordBusiness.com & Click on ‘Our Events’ 


QUESTIONS? Contact Amy Orsini at aorsini@HartfordBusiness.com 
or 860-236-9998 ext. 134 





Ticket Information: 
Single Ticket Rate: $75.00 © Pack of 6 Tickets: $410.00 * Pack of 12 Tickets: $780.00 
Please note: This is a cocktail style event. There are no “tables” for this event. 


Presented By: In Partnership With: Event Sponsors: Event Partners: 
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Honor your 
Chief Financial 
Officer for their 
outstanding 
performance 


and commitment. 


The CFO of an organization 
is a vital and often 
overlooked position in 
creating business success. 
The CFO of the Year 
Luncheon honors these 
financial professionals 

for their commitment to 
excellence and outstanding 
performance. In addition 
to an awards event, 
winners will be recognized 
in a special issue of the 
Hartford Business Journal. 


For questions about 

this event please 

contact Amy Orsini at 
860-236-9998, ext. 134 or 
aorsini@hartfordbusiness.com. 





July 6, 2016 


Presented By: 


HARTFORD BUSINESS JOURNAL 


Event Sponsors: 
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© Grant Thornton 


An instinct for growth 
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Nominate at: 
HartfordBusiness.com/CFO 





Finalists will be recognized at an AWARDS 
EVENT on: September 8, 2016 

at FARMINGTON GARDENS in Farmington, 
and in a SPECIAL ISSUE of the HARTFORD 
BUSINESS JOURNAL publishing 
September 12, 2016 


Harvard Pilgrim 
HealthCare 


NONPROFIT PROFILE 


Community Foundation of Greater New Britain 


74A Vine St., New Britain | www.cfgnb.org 


To inspire philanthropy, manage permanent charitable assets, and partner to address key 
community issues through strategic leadership. 


James Williamson, President 


Connecting donors with causes that matter 
in the Greater New Britain area. 


PHOTO | CONTRIBUTED 


2014 2015 
Total Employees 8 8 
Total Assets $44,652,862 $44,117,330 
Total Liabilities $688,782 $526,271 
Contributions & Grants $2,881,243 $966,723 
Program Service Revenue $0 $0 
Investment Income $2,755,734 $3,001,323 
Other $36,715 $39,628 
TOTAL $5,673,692 $4,007,674 
Grants $1,085,720 $1,043,002 
Member Benefits $0 $0 
Salaries/Employee Benefits $606,457 $648,071 
Fundraising Fees $0 $0 
Other $997,661 $887,772 
TOTAL $2,689,838 $2,578,845 
MARGIN $2,983,854 $1,428,829 

Base Salary Total Compensation & Benefits 

James Williamson, President $124,408 $142,399 
Robert Trojanowski, $83,172 $115,443 


Vice President & CFO 


SOURCE: GUIDESTAR IRS 990 TAX FORM 





improving facilities at 
the Camp’s Farming- 
ton location, includ- 
ing renovating the 
Early Learning Cen- 
ter and installing a 
new handicap acces- 
sible bathroom. 
e@@ee8 

Adelbrook 
Behavioral and 
Developmental Ser- 
vices in Cromwell 
received a $2,000 
grant from Com- 
munity Founda- 
tion of Middlesex 
County/Sari A. 
Rosenbaum Fund 
for Women and 
Girls. The grant will 
provide iPads and 


" 


fae S Z 


Pictured (from left) are: Jason Elkhay; Greg Stump; Justine Rakich-Kelly; and Rosalie Roth. electronic readers 


The Children’s Law Center of Con- 
necticut was awarded a $15,000 grant 
from the Hartford Evergreen Masonic 
Lodge at the Lodge’s monthly meeting in 
South Windsor. The funds will support 
the three programs of the Children’s Law 
Center, which protect the rights of indigent 
children whose parents are involved in 
contentious family law disputes of divorce, 
custody and visitation. 

e@@e@ 

Camp Courant received a $130,000 
grant from the Hartford Foundation 
for Public Giving. The funds will go to 


for girls and young 
women with Autism Spectrum Disorder 
within Middlesex County. 
e@@e08 
Berkshire Bank Foundation will 
provide $38,000 to Habitat for Human- 
ity affiliates as part of its Hockey4Housing 
partnership with NESN’s coverage of the 
Boston Bruins. The Hartford Area Habitat 
for Humanity is one of 12 locations that will 
receive a portion of the funds. In addition to 
the financial support, bank employees will 
help build Habitat for Humanity homes in 
communities across New England where 
Berkshire has an office. 


www.HartfordBusiness.com 


Four Delicious Courses 


Thursday nights at 7 pm 
With Chet Rob Maftucci 


Per Person 


+ tax and gratuity 


Vito’s by the Park 
26 Trumbull St 
Hartford, CT 06103 
860-244-2200 
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MOVERS & SHAKERS 





Chelsea Groton Bank names 
Glastonbury retail loan originator 


Christine LeVasseur recently joined Chelsea 
Groton Bank as a retail loan originator at the bank’s 
lending center in Glastonbury. LeVasseur will work 
with clients throughout Connecticut and Rhode Is- 
land for traditional mortgages, first-time homebuyer 
and affordable lending programs, as well as refi- 
nancing and home equity loans. 

LeVasseur previously held similar retail lend- 
ing positions at United Bank and Savings Institute 
Bank & Trust of Willimantic, working closely with 
real estate agents, financial planners and attorneys 
throughout eastern Connecticut. 


Erland Construction announces 
business development director 


Erland Construction has hired David Bobrowski 
as director of business development for its western 
region. Bobrowski will be based in the company’s 
Hamden office and seek business opportunities in 
the construction industry. 

With more than 30 years of experience as an 
energy specialist, Bobrowski has industry connec- 
tions with developers, state and local government 


officials, corporate decision-makers, architects and 
other professionals throughout the state. 

Prior to joining Erland, Bobrowski was an energy 
specialist for World Energy in Cromwell. 


Thrivent Financial names financial 
representative in South Windsor 


Jon Lindblom has joined Thrivent Financial as 
a financial representative with the organization’s 
South Windsor office. Lindblom offers comprehen- 
sive financial strategies and products. 

Before joining Thrivent Financial, Lindblom 
worked at Window World of CT, The Cheviot Corp. 
and Gerber Scientific. 


Bushnell Center for Performing Arts 
names individual giving liaison 


Patrick Langevin recently joined The Bushnell 
Center for the Performing Arts as its individual giv- 
ing liaison. He will focus on developing new rela- 
tionships and deepening existing relationships with 
The Bushnell’s donors. 

Langevin comes to The Bushnell with more than 
12 years of experience working in the Broadway 
community in New York City, most recently as a 


business representative for United Scenic Artists, 
where he was an intermediary among producers, 
artists and agents to resolve labor disputes. 


Miss Porter’s School appoints 
chief advancement officer 


Christine Pina will join Miss Porter’s School in 
Farmington as chief advancement officer on July 1. 

Pina comes from the University of Hartford in West 
Hartford, where she has served as vice president for 
institutional advancement since 2011. 

In her five-year tenure, total annual philanthropy 
nearly doubled at the university. 


Integrated Compliance Solutions 
Group adds two new hires 


Hartford-based Integrated Compliance Solutions 
Group LLC, a national financial services regulatory 
compliance consulting firm, has hired Gayle Wat- 
terworth as vice president of investment compli- 
ance and due diligence and Andrea McKay to its 
compliance consulting team. 

Watterworth’s primary responsibility will be leading 
the firm’s due diligence practice group. 

Watterworth brings more than 25 years of ex- 


perience in investment, 
regulatory and legal as- 
pects of registered and 
unregistered _ financial 
services products. Prior 
to joining ICSGroup, she 
was the head of alter- 
native investments due 
diligence at MassMutu- 
al Financial Group. 
McKay is responsible 
for researching regula- 
tions and regulatory guidance; drafting regulatory 
updates; and developing ICSGroup’s internal com- 
pliance tools. Previously, McKay held several legal 
internships, including at Allied World Assurance Co. 


QU professor re-elected VP of member 
affairs of engineering society 


Grant Crawford, professor of mechanical en- 
gineering in the School of Business and Engineer- 
ing at Quinnipiac University, has been re-elected 
vice president of member affairs of the American 
Society for Engineering Education, a national en- 
gineering education organization that covers all 
engineering disciplines. 

Crawford will remain on the ASEE board of direc- 
tors and the board’s executive committee. 

He will chair the membership policy committee, 
oversee the functions of ASEE’s geographic zones 
and sections, serve on the society’s diversity and 
long-range planning committees, and lead one of 
several strategic teams. 

Crawford joined Quinnipiac in 2014. He is a re- 
tired Army colonel and former director of the me- 
chanical engineering program at the U.S. Military 
Academy at West Point. 








NOMINATE NOW FOR 2016! 


Know someone young and successful 


who deserves to be recognized? 


Nominate him or her for the 


Hartford Business Journal's 2016 


40 UNDER FORTY AWARDS! 


We're looking for candidates who share a commitment to business growth, 
personal excellence and deep community involvement. The people who are 


shaping the future of Greater Hartford. 


Nominate yourself — or someone you know! 
Go to www.HartfordBusiness.com and click on the “Our Events” tab. 


Nomination deadline is May 26, 2016 


Winners will be recognized in a special Issue of the Hartford Business Journal 
publishing on July 25 in print + digital, and at the 20th Anniversary awards 


event on September [4 at the Connecticut Convention Center! 


HARTFORD BUSINESS JOURNAL 


FOR CLASS 
0] ANE 


A candidate: 





ARE OPEN! 


¢ Must work in the Greater Hartford area 
* May be self-nominated or nominated by someone else 


* Should be owner, founder, partner, president, CEO, CFO, COO, board chairman, 
senior executive or a person with significant authority for decision-making in a 
public or private company, non-profit or government facility 


¢ Must be under the age of 40 as of December 31, 2016 to be eligible 
¢ Must not be a previous 40 Under Forty winner. 
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TOWN PROFILE HARWINTON 


Town Hall: 100 Bentley Drive 
Harwinton, CT 06791 
(860) 485-9613 

































I BURLINGTON ECO N O M ICS 
Land area (sq. miles) 31 st Business profile (2014) 
Pop./sq. mile (2010) 182 — Sector Units Employment 
Median age (2010-14) 47 "age Construction 27 154 
Households (2010-14) 2,072 Manufacturing 4 8 
Median HH Inc. (2010-14) $91,802 Retail Trade 7 22 
Accommodation and Food Services 4 32 
Population (2010-14) Total Government 11 117 
2000 5,283 
2010 5,642 
2014 5,592 
2020 5,776 LABOR FORCE 
Commuters (2014) 
Race/Ethnicity (2010-14) Commuters into town from: 
White 5,510 Torrington 126 |New Hartford 32 
Black 3 Harwinton 115 |Plymouth 30 
Asian Pacific 55 Educational attainment (2010-14) Bristol 38 |Winchester 22 
Native American 0 Persons age 25 or older Town % State % Burlington 33 
Other/Multi-race 0 High school graduate 1,047 26% 28% 
Hispanic 24 Associate's Degree 469 12% T% 
Bachelor's or more 1,430 35% 37% Labor Force (Residence) 3,212 
HOUSING Employed 3,048 
Housing stock (2010-14) GOVERNMENT Unemployed 164 
Existing units (total) 2,243 Government form Selectman-Town Meeting Unemployment Rate 5.1% 
% single unit 97.0% Total revenue (2014) $17,440,464 
New permits auth. (2014) 5 Per capita tax (2014) $2,493 Place of Work (2014) 
as % existing units 0.20% as % of state average 92.4% # of units 109 
Demolitions (2014) 1 Total expenditures (2014) $17,099,670 Total Employment 585 
Residential sales NA Total indebtedness (2014) $6,933,541 Manufacturing Employment 8 
Median price $281,900 as % of expenditures 40.5% 
per capita $1,254 TOP 5 GRAND LIST 
Top 5 Employers as % of state average 54.1% Company Amount % of Net 
Harwinton Consolidated School Annual debt service (2014) $0 City of Bristol $18.3M 2.40% 
WSNG as % of expenditures 0.0% Connecticut Light and Power Inc. $8.1M 1.10% 
Terminix Equalized net grand list (2014) $760,025,199 Pickett Brook Properties $3.7M 0.48% 
Supreme Industries Inc per capita $137,412 Supreme Industries $2.4M 0.31% 
Fairview Farm GolfCourse (sits as%ofstateaverage oo ©. 95% AJTLLC  ———————“‘iCi‘“‘“‘“‘“‘“‘ (“NM G22M™ (0.31% 
Source: Connecticut Economic Resource Center, www.cerc.com 
* r ee 
6:00 p.m. 


Red Carpet, Cocktails, Silent Auction 
and Mini-Live Auction 


7:30 p.m. 
Dinner and Program 
Dessert and After Party 
Back by popular demand — the Clark Eno Orchestra 
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RED 


Event Emcee 
Jocelyn Maminta 
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We all bleed red. 












American wtnh.com 
&YO U Red Cross 
2016 Community 
Impact Award 


Colleen Kelly Alexander 
Survivor. Thriver. Motivational Speaker. 





BAL 


American Red Cross 
(Oeyavatsreacouar-v ere! 


We are proud to honor Colleen Kelly Alexander for her 
commitment to raising awareness of the need for blood donation. 
As a blood donor turned blood recipient, Colleen uses her story 
of triumph over tragedy to encourage others to donate blood. 





Boge ancRepion Thank you to our Generous Sponsors 
Resiliency Sponsor Response Sponsor 
Marcum LLP 


Time to shine. <='*:= 
Mehesar Sun Investor Sponsors 
a world at play ConnectiCare e ESPN 


Recovery Sponsor Gaylord Specialty Healthcare 


Join us for an inspirational evening that supports the programs Anthem. gaan) Daiahadicasicea 
; : ; ; BlueCross BlueShield Ima. 7, Pratt & Whitney ° Wells Fargo 
of the American Red Cross in the Connecticut and Rhode Island Region. 


June 11, 2016 O 6:00 P.M. to midnight For more information 


Libby.Richardson@redcross.org * 860-678-4310 
Connecticut Convention Center © 100 Columbus Boulevard, Hartford, CT redcross.org/redcrossball 
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OPINION | & COMMENTARY 


EDITORIAL 


Budget battle messaging 
Shapes November elections 


ome media outlets expressed surprise last week when Senate GOP Leader Len 
Fasano lashed out against the Connecticut Business & Industry Association for 
backing the Democrat’s fiscal 2017 budget. 

While it’s unusual for a Republican leader to publicly go after Connecticut’s largest 
business lobby (both tend to be fiscally conservative and pro-business in their policy 
positions) the motives behind the outburst make perfect sense. 

For Fasano, it’s all about positioning Republicans for the November elections. Ifthe 
minority GOP wants to gain a majority in the House or Senate it must market itself as 
a better, more fiscally conservative steward of state finances. A no tax increase budget 
that significantly slashes spending — and gains business-community support — makes 
the Republican pitch a slightly harder sell. 

Fasano’s chief complaint was that CBIA was backing a $19.76 billion budget that 
failed to make the structural reforms necessary to prevent an unending wave of future 
deficits — a trend that has plagued the state in recent years. 

“CBIA’s bar has been lowered so much that any budget without direct tax increases 
is all they need to claim victory,” Fasano said. “I believe the people and businesses of 
our state deserve better.” 

CBIA CEO Joseph Brennan countered that while the budget may be imperfect, any 
plan that reduces short- and long-term spending and doesn’t raise taxes again is a good 
one, particularly in the wake of two historic tax hikes since 2011. 

Both Fasano and Brennan are accurate in their characterizations of the budget 
issue. The spending plan negotiated between majority House and Senate Democrats 
and Gov. Dannel P. Malloy will help close a nearly $1 billion projected deficit in fiscal 
2017 without raising taxes, but still leaves behind billion-dollar deficits in fiscals 2018 
and 2019, according to the nonpartisan Office of Fiscal Analysis. 

Some of the budget cuts will create permanent, long-term savings and help lower 
out-year deficits, but others are more fleeting. For example, the budget requires Malloy 
to find more than $200 million in undefined savings, according to the Connecticut Mir- 
ror. Republican calls for spending and bonding caps were also ignored. 

Democrats are also slashing government spending without offering a larger vision 
for how the state will be able to get out of its economic quagmire. But they are play- 
ing smart election-year politics by shying away from another round of tax hikes, and 
instead relying on amore fiscally conservative spending plan. 

Republicans are hoping fed-up taxpayers will head to the voting booth this Novem- 
ber with the 2011 and 2015 Democrat-imposed tax increases — and the threat of future 
tax hikes — fresh on their minds. 

At stake are majorities in both the House and Senate, of which Democrats cur- 
rently control by 87-64 and 21-15 majorities, respectively. All 187 seats are up for 
grabs this year. 

For its part, CBIA had little power to control the budget negotiations and it would 
be unwise for the group to blast Democrats in a year they actually showed some fis- 
cal restraint. Its members, however, are cautiously aware of the continuing budget 
pressures Connecticut faces as growing debt costs threaten the state’s fiscal outlook. 
Businesses will demand further structural reforms in 2017. 

Fasano, too, did what he felt was necessary to differentiate his party from the Democrats. 

The spat between CBIA and Fasano didn’t signify a split between the business com- 
munity and GOP. It was simply a show of political theater during a tense and important 
election year. Bw 


Will Democrats’ $19.7B budget 
hurt or help CT’s economy? 


Last week’s poll results: 

Do you have confidence state 
lawmakers will avoid tax hikes 
in 2017? 


3.8% Yes 
96.2% No 


To vote, go online to HartfordBusiness.com. 
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OTHER VOICES 


What if the great ‘reform 
is actually already here? 


By Chris Powell 

onnecticut’s former and sometime 
C Republican U.S. senator and governor, 

Lowell P. Weicker Jr., told the Connecti- 
cut Post the other day that Donald Trump’s 
capture of the party’s presidential nomination 
may be the “last act” of the party’s destruc- 
tion nationally, leading to “total reformation” 
of the party. 

Maybe. But 
Trump's ascendance 
may be that reform 
already, and_ since 
polls show him run- 
ning competitively 
against the _ likely 
Democratic nominee, 
Hillary Clinton, in the 
decisive states of Ohio, 
Florida and Pennsyl- 
vania, the demise of 
the Trumpian Republican Party is no sure thing. 

Yes, Trump’s success suggests that the 
Religious Right’s influence in the party has 
been greatly exag- 
gerated. His refer- 
ence during the 
campaign to “two 
Corinthians” when 
he meant “Sec- 
ond Corinthians” 
was among his big 
gaffes, but it did 
him no more harm. 
He embodies an 
entire environment 
without fear of God 
or even concern for 
ordinary decency. 
But no matter — 
the candidate of 
the Religious Right, 
Texas Sen. Ted 
Cruz, was. easily 
turned aside even 
in the Bible Belt. 

Meanwhile, the 
candidates from the 
presumably — sane 
section of the party 
— Jeb Bush, Marco 
Rubio, Chris Chris- 
tie, and John Kasich 
— only. divided 
it fatally. 

Disparaged as they may be by respect- 
able news organizations, the major griev- 
ances of Trump supporters are legitimate: 
illegal immigration and the political estab- 
lishment’s calculated devaluation of citizen- 
ship; the disastrous failures of U.S. foreign 
policy; and the steady decline in incomes. 
In response to these grievances Trump has 
gotten away with offering only demagogic 
nonsense because little else is on offer. 

No wall along the Mexican border would be 





> ... The major grievances 
of Trump supporters are 
legitimate: illegal 
immigration. ..; the 
disastrous failures of 
U.S. foreign policy; and 
the steady decline in 
incomes. In response to 
these grievances Trump 
has gotten away with 
offering only demagogic 
nonsense because little 
else is on offer. 


necessary under a government that enforced 
immigration law against employers. But Trump 
prefers the wall because it lets him vilify pow- 
erless foreigners instead of powerful citizens. 

Trump’s foreign policy is merely incoher- 
ent rage: “America first”except when certain 
foreign powers are so repugnant that he 
wants to nuke them. 

As for incomes, no one more than Trump 
has used a system of cronyized government 
credit and corporate welfare that has pushed 
wealth upward. 

But no matter again, for reveling in his vile- 
ness, Trump even more than Bernie Sanders has 
captured the political mood — a contempt so 
complete that people feel exempted from respon- 
sibility even for their own place in public life. 

It’s not hard to see what caused this con- 
tempt — the exploitation of most basic institu- 
tions of government by their supposed custodi- 
ans, from government employment to finance 
to education and medical care, undertakings 
where service to the public has become second- 
ary, service to self primary, and elected officials 
have done nothing to reverse the trend. 

Democrats have 
“reformed” too. They 
have managed to 
become the _ party 
of both Wall Street 
and the slob culture, 
of corporate and 
individual welfare. 
To try to win a pass 
from the masses 
for delivering the 
economy into a new 
Guilded Age of plu- 
tocratic consolida- 
tion, the Democrats 
promise free college 
tuition for students 
who never master 
high school, encour- 
age racial and ethnic 
minorities to think 
that their lagging 
has nothing to do 
with their own lack 
of effort, and righ- 
teously contrive con- 
stitutional rights for 
any sexual oddity no 
matter how trivial its 
grievances nor how 
much it tramples on social conventions. 

So not only has the country’s political health 
collapsed. Its basic social health is collapsing as 
well under waves of drug addiction and suicide. 

Yes, what if the political “reform” is already 
here — not just with Trump and the Republi- 
cans but with Clinton and the Democrats too? 
What if politics has reformed the people them- 
selves out of their virtue? a 
Chris Powell is managing editor of the 
Journal Inquirer in Manchester. 
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THE RAINMAKER 


Personal questions that build business relationships 


By Ken Cook 


e talk about the importance of rela- 
W tionships in business. Truth be told, 

it’s the foundation for success, be it 
in Sales, leadership or just getting along with 
co-workers and doing your job. 

A relationship develops when two people get 
to know each other and connect with each other 
on some level beyond just a surface acquain- 
tance. The connection’s strength is dependent 
on the depth of knowledge, understanding and 
trust that is built up 
over time. 

To facilitate the 
“getting to know 
you” process, con- 
sider the questions 
listed below. These 
are not normal ques- 
tions usually asked 
ina business environ- 
ment. After all, busi- 
ness is business and 
the conversations 
should be about the business issues at hand. 

Relationships though are immune to the 
context of business or personal. A relation- 
ship is a relationship, regardless of context. 
These questions go beyond the fact-finding 
of asales call. They go beyond the familiarity 
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66 inding Allies, Building Alli- 

E ances: 8 Elements That Bring 

— and Keep — People Togeth- 

er’ by Mike Leavitt and Rich McKeown” 
(Jossey-Bass, $29.95). 

Real-life examples bring the effects of 
collaboration on mission and productivity 
into clear focus — and action. Surescripts, 
formed by two competitors, created an 
electronic-prescription highway. GEOSS, 
a global coalition of companies and coun- 
tries, shares information about changes on 
the planet from scientific observation sta- 
tions throughout the world. 

How did these organizations and others 
make 1+1=3? The authors found eight common 
threads that created a strong collaborative 
rope: 1. “Shared common pain.” Problems 
cross corporate, governmental and institu- 
tional boundaries. Self-interest and common 
interest intersect to create win-win. 

Organizations become collaborators 
when they recognize they cannot solve a 
common problem on their own. They need 
to pool competencies and share resources 
to solve the problem and minimize risk. 

2. “A convener of stature.” A value alli- 
ance needs an organization or individual that 
commands respect from various audiences. 
When they speak, others listen because the 
convener’s reputation defines expectations 
of trust and fairness — and results. 

The convener needs the finesse of diplo- 
macy to define the problem in terms of com- 
mon interest, focus vision, secure true com- 
mitment and manage egos and conflicts. 
The collaboration is a “new” business. The 
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that is built around jobs and what you do. 
They go beyond the superficial conversations 
about sports, hobbies and vacations. 

These questions reflect your curiosity 
and interest in the other person. What makes 
these questions work is that they intentional- 
ly cause someone to reflect on their response, 
so you get to learn more about them as a per- 
son — what’s important, their values, etc. 

As you consider the questions, think about 
how you might respond to them. Your level of 
comfort with a question indicates the degree 
that you will share more of yourself. 

The best way to get to know someone is 
for you to share with them and for them to 
share with you. Together, you share more of 
yourselves — a strong foundation towards a 
good relationship. Here are the questions: 

1. You can choose any three people with 
whom to have dinner. Who would 
you choose? 

2. At the end of the day you are smiling 
because it was a good day. What made 
it a good day? 

3. Youare amember of Marvel Comics’ The 
Avengers. What’s your super power? 

4.For one meal you are instilled with 
the skills and creativity of the finest 
chef in the world. What would your 
menu include? 

5. What’s your dream vacation, even if it 


> The best way to get to know someone is for you to 
share with them and for them to share with you. 
Together, you share more of yourselves — a strong 
foundation towards a good relationship. 


doesn’t seem possible to take it? 

6. From where do you get your news? 

7.Who’s your favorite musical artist? 
Second favorite? Third favorite? 

8. Who was your favorite teacher? What 
made them your favorite? 

9. How long have you and your oldest 
friend known each other? 

10. What’s your favorite social-media plat- 

form, if any? 

11. What sinful dessert would you eat 

every time, given the opportunity? 

12. What is your favorite book of all time? 

Author? Movie? TV show? 

13. What TV show do you watch that you 

want no one to find out about? 

These questions could surprise someone, 
especially in a business setting. Timing when 
to ask them is important. Obviously when busi- 
ness topics are on the table it’s not appropriate 
to ask about someone's favorite book or meal. 


However, when meeting someone new, 
one of these questions could be a great ice- 
breaker, and could go a long way to generat- 
ing an engaging and informative conversa- 
tion. It’s also interesting to ask a question 
of someone you have known for awhile. It 
can take the relationship to a new level of 
strength and understanding. 

And, be willing to share of yourself to 
the same depth you are asking of the other 
person. The objective is to really get to 
know each other. When each party has a 
deeper understanding of the other person, 
the business discussions become so much 
more open. |_| 
Ken Cook ts the co-founder of How to Who and 
co-author of How to WHO: Selling Personi- 
fied, a book and program on building busi- 
ness through relationships. Learn more at 
www.howtowho.com. 


iding successful, profitable alliances 


Jim Pawlak 


convener must create an operational struc- 
ture and asystem of accountability. 

3. “Representatives of substance.” You 
need the right people. That starts with deci- 
sion-makers. Participants sending low-level 
people to the meetings are not fully invested. 
You need to blend in thinkers — those who 
have the competencies needed to clarify 
issues, alternatives and actions. Above all, 
you need people who follow through. 

The authors also point out that value alli- 
ances walk a fine line when it comes to alliance 
size. You can’tinclude everyone. Choose wisely 
(i.e. those sharing the greatest common pain). 

4. “Committed leaders.” Beyond the 
convener, the diplomat and subject matter 
experts, the value alliance needs people who 
can sell ideas, build consensus and teach 
people about the critical nature of the prob- 
lem. Matchmakers are needed, too, because 
the alliance’s actions will involve using non- 
alliance resources and knowledge. 

5. “A clearly defined purpose.” Pro- 
vide an easy-to-understand and accurate 
summary of what the value alliance intends 
to accomplish. Initially, the purpose state- 
ment can be used as a “trial balloon to 





> Successful collaboration requires a structured 
and disciplined methodology — just as running 
a successful business does. 






see who it attracts.” When mreword by Cy 
the alliance initially meets, aay 
the statement undergoes 
vetting through discussion 
and debate. The end result 
becomes the keystone of the 
alliance’s charter. 

Stay true to the purpose. 
“Collaborations experience 
purpose creep — an inexora- 
ble broadening of scope that 
eventually makes it impos- 
sible to relieve the common 
pain that drew the group 
together in the first place.” 

6. “A formal charter.” A charter does 
more than formalize commitment to pur- 
pose. It defines how the alliance will work 
— organization, operations, time frames 
and decision-making. It also deals with the 
participants’ financial skin in the game. 

While self-interest and common interest 
intersect in value alliances, the charter also 
deals with information sharing and the pro- 
tection of proprietary information. 

7. “The northbound train.” Progress 
must be made or participants will get off the 


MIKE | 
RICH 


\YTON 


EAVITT 
McKEOWN 


train. When they leave, the 

remaining participants will 

question whether the alli- 
ance has the horsepower to 
reach its goals. 

To maintain engagement 
and momentum, it has to 
reach its milestones on time. 
The authors suggest using the 

One Page Project Manager to 
keep things on track. The meth- 
od devises a timeline for each 
step and designates responsibil- 
ity for tasks. 

8. “A common information 
base.” Participants need to know the playing 
field is level. Information-sharing and trans- 
parency go hand-in-hand. Keeping people 
informed of what’s happening and what's 
next helps them articulate their roles. 

The authors’ message: Successful col- 
laboration requires a structured and dis- 
ciplined methodology — just as running a 
successful business does. a 


M. CHRIS 
PENS} 


Jim Pawlak is a nationally syndicated 
book reviewer. 
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Pictured (from left) are: H. Scott Phelps, president of the Connecticut 
Convention & Sports Bureau; Charles Beckman; Eugene Doris; Carolyn 
Thomas; Africka Hinds; Walter Veselka; Tim Webb; and Paul Robertson, 
chair of the Connecticut Convention & Sports Bureau. 


OF NOTE 


SIX RESIDENTS HONORED FOR 
BOOSTING CT CONVENTION INDUSTRY 


Six state residents have been honored with “2016 Bring It Home 
Awards” from the Connecticut Convention & Sports Bureau for their 
contributions to making the state a successful meetings, convention 
and major sports events venue. 


The award recipients included: 


e Hartford residents Africka S. Hinds and Carolyn M. Thomas of Alpha 
Kappa Alpha sorority, for bringing AKA's 85th North Atlantic Regional 
Conference to the Connecticut Convention Center in Hartford, March 
30-April 3, 2016; 


e Guilford resident Charles B. Beckman, president of the 
Connecticut Model A Restorers Club, for bringing the club’s New 
England meet to the Mystic Marriott Hotel & Spa in Groton in 
Sept. 18-20, 2015; 


e Old Lyme resident Walter E. Veselka and Enfield resident Tim Webb 
of the New England Chapter of the American Public Works 
Association, for bringing the 2016 APWA North American Snow & 
Ice Conference to the Connecticut Convention Center in Hartford, 
this coming May 22-25, 2016; 


e Fairfield resident Eugene P. Doris, the athletic director for Fairfield 
University, for bringing the 2016 NCAA Division 1 Women’s Basketball 
Regional to the Webster Bank Arena in Bridgeport, March 26-28, 2016. 


BOYS & GIRLS CLUBS OF HARTFORD CEO SELECTED 
FOR INAUGURAL LEADERSHIP SUMMIT 


Samuel S. Gray, Jr., president and CEO 
of the Boys & Girls Clubs of Hartford, has 
been selected to participate in a new 
year-long leadership development pro- 
gram called the Leadership Summit. The 
program will begin in June 2016 with a 
collaborative educational experience 
designed by Harvard Business School 
Executive Education and Boys & Girls 
Clubs of America. 





Samuel S. Gray, Jr. 
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P Colchester-based S&S Worldwide recently held its eighth annual “Clean to the Green” event. Over 60 S&S associates volunteered to pick up litter 
around Colchester, in honor of Earth Day and Arbor Day. The groups filled 20 large garbage bags, doubling their amount of pickup from last year. 


S. WINDSOR CHAMBER HOSTS 
BUSINESS AND EXPANSION AWARDS 
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The South Windsor Chamber of Commerce recently held their 
annual Business and Expansion Awards at Maneeley’s Banquet 
Facility in South Windsor. At the event, local businesses were 
recognized and awarded for expanding their companies within the 
past year. Business awards were also presented to four outstanding 
businesses. Kellner Plumbing & Heating (whose employees are 


shown in the photo) was named Business of the Year. 
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ROBINSON+COLE SPONSORS HARTFORD 
STAGE’S ‘HAVING OUR SAY’ 
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P psa production sponsor, Hartford law firm Robinson+Cole held a 
private reception prior to the Hartford Stage performance of “Having 
Our Say: The Delany Sisters’ First 100 Years.” During the reception, 
Stephen E. Goldman, managing partner of Robinson+Cole, presented a 
$2,500 check to Lou Golden, president and CEO of Junior Achievement 
of Southwest New England. Pictured (from left) are: Michael Stotts, 
managing director of Hartford Stage; Goldman; Golden; and Christine E. 
Bromberg, partner at Robinson+Cole. 


JKS 71st Annual Technology Symposium was succesfully held on April 15, 20716 at Maneeley’s Grand Ballroom, 


Hope to see you all at our 2nd Annual Technology Symposium which we have already started planning for May of 2O77: 
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TWO THINGS AT THE OFFICE THAT SHOULD COMCAST 
BUSINESS 


NEVER BE WEAK: COFFEE AND WiFi. 
Comcast Business WiFi Pro is built for business. With fast BAB 
Speeds and the ability to create custom landing pages, you get BUILT FOR BUSINESS” 


big-time features on a small-business budget. Learn more at 
comcastbusiness.com or call 877-332-4943 
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